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Connecticut Children’s Medical Center CEO Marty Gavin said he is bullish about the future of his hospital even though it has faced sizable operating losses the last two fiscal years. 
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CT Children’s eyes long-term growth, manages short-term challenges 


By Greg Bordonaro 


gbordonaro@HartfordBusiness.com 


arty Gavin knows how to take the long view of markets. 

The 64-year-old earned his executive stripes in the insur- 
ance and financial services sectors, spending nearly three 
decades managing the ups and downs in the economy and stock mar- 
ket to safeguard his company’s and clients’ assets. 

It’s now an approach he has had to adopt as CEO of Connecticut 


CT ruffles tribal feathers 
with online payday loan ban 


By Gregory Seay 


gseay@HartfordBusiness.com 


onnecticut recently 
slammed the door on an 





state consumer-lending laws. 

In one of his final acts before 
retiring as state banking commis- 
sioner, Howard F. Pitkin on Jan. 
6 issued an opinion that tagged 
as baseless claims by the Otoe- 
Missouria tribe and its tribal 
chairman that it has “tribal sov- 


Oklahoma Indian tribe’s 
attempts to ply needy residents 
with ultra-high-interest “payday 


loans” via the Internet, a move 
that has opened a new portal to 
the legal debate over whether 
or not Indian tribes must follow 


ereignty” to grant loans for less 
than $15,000 with interest of 200 
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Children’s Medical Center, which has faced significant financial head- 
winds recently, including $20 million operating deficits in each of the 
last two fiscal years, driven largely by a growing Medicaid patient 
population that is severely underfunded by the state. In early January, 
lawmakers approved a special $10 million payment to help shore up 
the hospital’s bottom line. 

Despite the recent woes, however, Gavin remains bullish about the 
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NEW FEATURE: 
Executive Profile 


HBu is introducing a new biweekly feature in this 
week’s paper called “Executive Profile.” 





While we have always profiled business and 
community leaders in the past, this new feature 
aims to show a more personal side of Greater 
Hartford’s top executives, who will share insights 
about their management and leadership styles and 
how they earned their way to the top. 


In this week’s issue we spotlight Adrienne W. 
Cochrane, president and CEO of the Urban League 
of Greater Hartford. PG. 10 





FOCUS: ACCOUNTING 


Rush to Hire 


Some local accounting firms are scrambling to add 
new talent as a workforce shortage, particularly in 
more senior-level positions, is intensifying 
competition on the recruiting trail. 
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DECD Commissioner Catherine H. Smith 


DECD chief: Next mission is lifting CT’s 


By Gregory Seay 


gseay@HartfordBusiness.com 


s Connecticut continues to regain its eco- 
nomic mojo, growing jobs will remain 


the focus of the state’s investment in cer- 
tain companies and industries, the state’s chief 
economic-development booster says. 

Now, says Catherine H. Smith, commission- 
er of the state Department of Economic and 
Community Development (DECD), her agency 
is collaborating with other state departments 
and businesses to leverage Connecticut’s job 
and gross domestic production gains into long- 
term job-growth and funding for transporta- 
tion and other infrastructure improvements. 

“We've gotten a lot done,” Smith said, 





referring to the “First Five” and Small Busi- 
ness Express (EXP) loan programs and 
other job-creation tools enacted during the 
first term of her boss, Gov. Dannel P. Malloy. 
“We've got great tools in the tool chest, but 
there’s even more we can do to further the 
successes of this state.” 

In an early January interview in her third- 
floor office overlooking downtown and midtown 
Hartford, Smith said programs like EXP will 
continue, but with a more targeted emphasis on 
aiding employers to lift hiring in Connecticut's 
most economically hard-pressed urban centers, 
like Hartford, Bridgeport, Waterbury and New 
London. 

The DECD chief also sees no change in the 
use of state-funded tax credits as incentives 


oe 
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for employers to expand in or relocate to Con- 
necticut. So far, the state has committed $95 
million in Urban and Industrial Sites Rein- 
vestment Tax Credits to certain “First Five” 
aid recipients (Bristol’s ESPN and Stamford’s 
Pitney Bowes each got $10 million; Cheshire’s 
Alexion Pharmaceuticals, $25 million; and 
Bloomfield’s Cigna, $50 million.) 

Also, the state last spring agreed to allow 
United Technologies Corp. to apply $400 million 
in unused tax credits over 10 years in exchange 
for keeping its Pratt & Whitney Co. jet-engine 
division and thousands of jobs in East Hartford. 

Pushing through the next phase of Malloy’s 
economic agenda, which will heavily empha- 
size transportation improvements, is the rea- 
son Smith says she’s staying put at this early 
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urban jobs 


stage of the governor’s second four-year term. 

“This job has been one of the most inter- 
esting of my career,” said Smith, an ex-bank- 
er and former CEO of ING U.S. Retirement 
Services, now Voya Financial in Windsor. 
“There’s still obviously more to be done. 
That’s why I’m back.” 

Connecticut’s focus on bioscience will 
remain a top priority, Smith said. The Malloy 
administration has already invested upwards 
of $1 billion in upgrades to UConn’s Farmington 
teaching hospital complex and Jackson Labora- 
tory’s new genomics research center next door. 
They’ve also created a $200 million Bioscience 
Innovation Fund aimed at commercializing 
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research into business ventures. 

And that’s only the beginning, Smith said. 

“Because of those two things,” she said, “sud- 
denly we've gained traction with a number of 
significant players in the (bioscience) industry.” 

Smith pointed to the October opening of 
a genomics research center by Icahn School 
of Medicine at Mount Sinai in Branford, bur- 
nishing that community’s reputation as home 
to anumber of bioscience firms and startups. 
Durata Therapeutics moved there from New 
Jersey in 2013. 

Connecticut’s business community likes 
what it sees in Smith and what she has 
accomplished in four years. 

Joe Brennan, chief executive of the Con- 
necticut Business & Industry Association, an 
employer lobby, credits Smith with assem- 
bling a group whose aim is matching employ- 
ers with specific skills needs to the people 
with those skills. 


“She’s indefatigable,’ Brennan said. “She 
has a lot of energy. She’s all over the state all 
of the time. She’s thoughtful on a wide variety 
of topics and she’s passionate about making 
Connecticut a good place to live and work.” 

Brennan said CBIA wants Smith and 
DECD to continue forging partnerships with 
CT Inc. to promote business opportunities 
that spur job creation, particularly in the 
advanced manufacturing sector, where Con- 
necticut aeroparts makers and other tech 
firms have a foothold. 

CBIA particularly likes the Malloy adminis- 
tration’s stated effort to focus more of the state’s 
corporate and small-business assistance on 
employers based in Connecticut’s major cities. 

CBIA has launched a campaign — “CT20 
by 2017” — aimed at promoting economic- 
development and business-friendly policies 
that, in two years, vault Connecticut into 
the ranks of the top 20 states with sterling 


reputations for encouraging business. 
Working together, CBIA and Smith must 
persuade state policymakers to “promote pol- 
icies that will improve our business climate 
... and reject those that would hurt our rank- 
ings,” Brennan said. Improving the state’s fiscal 
policy, talent development and transportation 
infrastructure are starting points, he said. 
Smith says she regularly monitors several 
key economic indices, including monthly job 
creation and unemployment, state GDP and 
new-business formations, for signs as to how 
the state and U.S. economies are faring. 
“Some bigger-picture things I watch like 
a hawk,” said Smith, an avid runner who logs 
several miles daily. “If these numbers aren’t 
going in the right direction, then we’re not 
doing our jobs.” 
“We're off to a good start,” she said. “The 
momentum is in the right direction. But we 
aren't done.” a 


31,421 
BUSINESS 
DECISION MAKERS 





Read the print edition of the Hartford 





Business Journal every week. We can 
deliver your B2B marketing messages 
to the C-Suite and the corner office. 


Source: Circulation Verification Council. Publication audit report 
and reader survey for HBJ. July 1, 2013-March 31, 2014 


HARTFORD BUSINESS JOURNAL 


HARTFORD BUSINESS JOURNAL 


www.HartfordBusiness.com 
(860) 236-9998 


EDITORIAL 


Greg Bordonaro Editor, ext. 139 
gbordonaro@HartfordBusiness.com 


Brad Kane Managing Editor, ext. 127 
bkane@HartfordBusiness.com 


Gregory Seay News Editor, ext. 144 
gseay@HartfordBusiness.com 

Matt Pilon Digital Producer/Reporter, ext. 143 
mpilon@HartfordBusiness.com 

Sheena Butler-Young Siaff Writer, ext. 145 
sbutler@HartfordBusiness.com 

Roger Magnus Fesearch Director 


Heide Martin Research Assistant 


BUSINESS 


Joe Zwiebel President and Publisher, ext. 132 
jzwiebel@HartfordBusiness.com 


Donna Collins Associate Publisher, ext. 121 
dcollins@HartfordBusiness.com 


Jessica Baker Office Manager, ext. 122 
jbaker@HartfordBusiness.com 


Catherine Gruszka Operations Manager, ext. 137 
cgruszka@HartfordBusiness.com 


Amy Orsini Events Manager, ext. 134 
aorsini@HartfordBusiness.com 


David Hartley Sr Accounts Manager, ext. 130 
dhartley@HartfordBusiness.com 


William C. Lambot Sr. Accounts Manager, ext. 128 
wlambot@HartfordBusiness.com 


Brittney Michaud Accounts Manager, ext. 133 
bmichaud@HartfordBusiness.com 


Stephanie Kucharski Custom Publishing Projects 
Manager, ext. 129, skucharski@HartfordBusiness.com 


Debbie Amorelli Human Resource Manager 

Raki Zwiebel Credit and Collections Manager 
Valerie Clark Accounting Assistant/Office Manager 
Gail Lebert Chair, Executive Advisory Board 


PRODUCTION 


Lynn Mika 

Production Director/Marketing Coordinator, ext. 140 
Imika@HartfordBusiness.com 

Christopher Wallace Art Director, ext. 147 
cwallace@HartfordBusiness.com 


Viada Shelkova Graphic Artist, ext. 148 
Graphics@HartfordBusiness.com 


Ne Business| ME 1 auc 


Peter Stanton CEO 

pstanton@nebusinessmedia.com 

Joseph Zwiebel President & Group Publisher, ext. 132 
jzwiebel@HartfordBusiness.com 


Mary Rogers Chief Financial Officer 
mrogers@nebusinessmedia.com 


Subscriptions: 

Annual subscriptions are $79.95. To subscribe, visit 
HartfordBusiness.com, email hartfordbusiness@cambey- 
west.com, or call (845) 267-3008. 


Advertising: 

For advertising information, please call (860) 236-9998. 
Please address all correspondence to: Hartford Business 
Journal, 15 Lewis Street, Suite 200, Hartford CT 06103. 


News Department: 

If you have a news item: Call us at (860) 236-9998, 
fax us at (860) 570-2493, or e-mail us at 
editorial@HartfordBusiness.com 


Hartford Business Journal accepts no responsibility 
for unsolicited manuscripts or materials and in general 
does not return them to the sender. 


CIRCULATION 
COUNCIL 


Delivering '?ra 
BusS1nesS. in person. 


www.HartfordBusiness.com 


For more info about how the Hartford Business Journal can help you 
reach your target audience, contact Jessica Baker at 860-236-9998 x122 
or jbaker@HartfordBusiness.com 





4 HartrorpD Business JournaL ® January 26, 2015 www.HartfordBusiness.com 


REPORTER’ SINS 


CT venture funding 
soars in 2014 


Last year proved too be fruitful for the 
state’s venture funding activity, as inves- 
tors nearly doubled the amount of capi- 
tal they made available to Connecticut 
startups. 

Venture capitalists injected $521.4 million 
in Connecticut companies in 2014, compared to 
$212.5 million invested a year earlier. That was 
the highest level of annual investment since 
2001, indicating that Connecticut startups are 
finding it easier to access capital outside tradi- 
tional banks. 

Overall, 54 Con- 
necticut companies 
received funding 
last year, according 
to the latest Money- 


Tree report, a joint Quarter 


effort of Pricewater- 1 
houseCoopers and 
the National Venture 
Capital Associa- 3 


tion (NVCA), using 
data from Thomson 
Reuters. 

That was two 
more deals com- 
pared to 2013. 

Nationwide, 
venture capitalists 
invested $48.3 billion in 4,356 deals in 2014, 
an increase of 61 percent in dollars and a 4 
percent increase in deals over the prior year. 

Venture funding in the state peaked 


Connecticut 2014 
Venture Funding 
2014 
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Grand Total 54 
SOURCE: PWC/NVCA MONEYTREE REPORT BASED 
ON DATA FROM THOMSON REUTERS 


in 2000 — right before the dot-com bub- 
ble burst — when investors poured an 
astounding $1.5 billion into Connecticut 
companies. The state hasn’t gotten close 
to that level of investment since. 

Connecticut is working hard on mul- 
tiple fronts to develop a more innovative, 
entrepreneurial economy, but significant 
challenges exist. The state isn’t considered 
a technology hub making it hard to retain 
or recruit entrepreneurs who attract ven- 
ture funding. 

Still, it appears the state’s startup and 
investment prospects are brightening. Con- 
necticut’s 2014 performance, however, was 
helped by a few big 
deals that boosted 
the investment total. 

In the fourth 
quarter, for example, 
Connecticut attract- 
ed $146 million, led 
by a $100 million 
investment in Guil- 
ford medical device 
maker Butterfly 
Network. 

Such large venture 
deals aren’t common 
in Connecticut. 

New Haven Phar- 
maceuticals in Bran- 
ford raised $11.8 
million in the fourth 
quarter, while Trevi Therapeutics in New 
Haven raised $11 million. 

Greater Hartford did not see any venture 
funding in the fourth quarter. 


Amount 
Invested 


$196,574,800 


$69,943,800 


$521,384,800 


Connecticut 2014 
Venture Investments by 
Development Stage 


Early Stage $259,716,000 


Later Stage $191,199,800 


Grand Total $521,384,800 


SOURCE: PWC/NVCA MONEYTREE REPORT BASED ON 
DATA FROM THOMSON REUTERS 


Across the country, investors continue 
to be most bullish on software companies, 
which received $19.8 billion last year, a 77 
percent increase over 2013. 

Biotechnology investment dollars, 
which Connecticut is trying hard to attract, 
rose 29 percent in 2014 to $6 billion, mak- 
ing it the second largest investment sector 
for the year. 

“With the fundraising environment 
improving in 2014 and non-traditional 
investors increasingly joining venture 
capital firms in _ later-stage funding 
rounds, more capital was deployed to the 
startup ecosystem in 2014 than any year 
since 2000,” said Bobby Franklin, presi- 
dent and CEO of National Venture Capital 
Association. 

— Greg Bordonaro 


DoNo work will throw 
parkers a curve 


With groundbreaking closing in for the 
$350 million “Downtown North” redevelop- 
ment that includes a ballpark, hundreds of 
daily commuters who pay for surface parking 
betweeen Main and Market streets eventually 
will have to find new corrals for their vehicles 
—amove that means they will likely pay more 
to park in the Capital City. 

Eric Boone, CEO/executive director of the 
Hartford Parking Authority (HPA), recently 
confirmed that the first 250 spaces in one of 
several lots his agency operates will be lost 
when Centerplan Development Co. of Mid- 
dletown gets under way with initial site con- 
struction. A top Centerplan official previously 
has said early February is the target date for 
beginning the development’s first phase. 

Later, as the project’s other construction 
phases, including housing, retail, offices and a 
parking garage, come on line, more of DoNo’s 
surface spaces will eventually disappear, 
Boone said. 

The good news, he says, is that an HPA survey 
shows that 900 to 1,000 motorists daily actually 
use the DoNo surface lots, which means there is 
plenty of available capacity in downtown's park- 
ing network to absorb those lost spaces. 

However, the reality is, Boone said, 
that DoNo parkers who pay $80 plus taxes 
monthly to access those lots would see their 
monthly parking expenses climb from hav- 
ing to park in more expensive garages or 
other parking sites. 

— Gregory Seay 
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BY THE NUMBERS 


$120.9 million 


The state’s newly projected 
fiscal 2015 deficit, which nearly 
quadrupled since last month. 


19 


The number of layoffs UConn 
is planning this year out of its 
4,700 employees. 


$20.83 


The average hourly-wage for a 
manufacturing job in 
Connecticut, which is the fifth 
highest in the country. 


41 


Connecticut’s ranking for its 
small business and 
entrepreneurship climate, 
according to the SBE Council. 


$2 billion 


The amount of money Delta 
Airlines, which has a Bradley 
terminal, thinks it will save on 
fuel this year. 
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Gov. Malloy gives his inauguration speech in January. 


TOP STORY 
Projected CT deficit grows, cuts coming 


Gov. Dannel P. Malloy will be forced to make a second round of mid-year budget 
cuts after the state’s projected deficit for the current fiscal year nearly quadrupled 
in size, the Office of Policy Management said. 

OPM is now projecting a general fund deficit of $120.9 million for the fiscal 
year ending June 30. That’s up more than $89 million from last month’s projection. 

Malloy announced $54.7 million in rescissions in November, but the move only 
reduced the deficit by $24.6 million. 

The deficit’s steep increase is mostly the result of higher Medicaid spending 
and falling gas prices. 

The state’s Medicaid deficit grew by $50 million, to $120 million. Barnes 
said the growing shortfall is the result of increased enrollment, difficulties 
in achieving savings on administration, additional hospital cost settlements, 
and revisions to the federal government’s share of the costs for a small 
percentage of beneficiaries. 

Meanwhile, falling oil prices have led to a $24.8 million drop in the state’s oil 
companies tax. 


ECONOMY 


Report: Hartford region’s 
per capita GDP No. 2 in country 


Greater Hartford’s economic output is the second-highest in the country, ac- 
cording to a new study released by The Brookings Institution. 

The region’s gross domestic product per capita — the market value of goods 
and services produced here relative to the population of 1.2 million — was 
$76,510 last year, the study said. 

That put the Hartford metro area second in the U.S.; San Jose, Calif. was No. 
1. Among the largest global metros, Hartford was behind only Oslo, Norway and 
Zurich, Switzerland. 

But with 0.3 percent GDP per capita growth between 2013 and 2014 and 
0.4 percent employment growth, the region’s growth is lagging in comparison, 
ranking 66th among U.S. metros and 239th globally, Brookings said. 

Economies that rely on financial services and business and professional ser- 
vices tended to grow more slowly, Brookings said, while those that rely on com- 
modities — such as Houston — grew more quickly. 

Developing economies, such as those in Asia and Eastern Europe, posted the 
highest growth rates. 

The Hartford area’s GDP per capita and employment remain below 2007 lev- 
els, meaning it has not recovered from the recession. 

It has plenty of company in that regard, though more metros are crossing 
over into recovery. 

In the U.S., 32 of 80 large metros returned to recovery in 2014, up from just 
17 in 2012, the study said. 


AEROSPACE 
Former Pratt president comes out of retirement 


Former Pratt & Whitney President David P. Hess, who retired a year ago, will return 
to the company as the senior vice president of aerospace business development. 

Hess — who worked for parent company United Technologies Corp. for 34 
years — will work with his Pratt successor, Paul Adams, and newly appointed 
UTC Aerospace Systems President Dave Gitlinto to “strengthen relationships 
with key aerospace customers and partners,” UTC said. 

Hess is the latest in a series of top personnel changes at UTC since a surprise 
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announcement in November that CEO Louis Chenevert would retire and be suc- 
ceeded by CFO Gregory J. Hayes. 

That shakeup brought Akhil Johri, a former vice president of finance, back to 
UTC to serve as chief financial officer. 

And last week, UTC said Alain Bellemare, CEO of its Propulsion & Aerospace 
Systems segment, would depart and the segment would be eliminated, leaving 
standalone companies Pratt and UTC Aerospace Systems. 

Analysts told Bloomberg last week that UTC could be gearing up for mergers, 
acquisitions or spinoffs. 


ENERGY & UTILITIES 
Feds deny Blumenthal’s CL&P review 


The U.S. Federal Energy Regulatory Commission has denied the request 
made by Sen. Richard Blumenthal (D-CT) to review the recent rate case of Berlin 
electric utility Connecticut Light & Power. 

Blumenthal asked FERC Chairman Cheryl LaFleur to look into CL&P’s ba- 
sic monthly power grid connection fee, which increased this year from $16 to 
$19.25, and examine whether FERC should cap such fees for utilities across 
the nation. Blumenthal’s request raised the ire of the Connecticut Public Utilities 
Regulatory Authority, which approved the CL&P increase, especially after he 
called PURA’s actions unconscionable, horrendous, and misguided. 

In the letter denying Blumenthal’s request, LaFleur wrote that FERC doesn’t 
have the authority to review state rate cases and any federal guidance on such 
issues must come from the U.S. Secretary of Energy. 


HEALTH CARE 
CT smokers the second-most costly 


Each Connecticut cigarette smoker costs the healthcare system just shy of 
$2 million over their lifetime — the second-highest cost of any state, according 
to an analysis by WalletHub. 

WalletHub factored in what smokers in each state spent on cigarettes and 
calculated what they would have made if they invested that money in the stock 
market instead. 

It also calculated the effect of smoking on medical costs, employee absen- 
teeism and insurance premiums, as well as the impact of second-hand smoke 
on nonsmokers. 

Connecticut’s high tobacco excise tax of $3.40 per pack played a major 
role in its ranking. Southern states where cigarettes cost less were ranked the 
cheapest. South Carolina had the lowest cost per smoker, at just under $1.1 
million. Meanwhile, Alaska was most expensive, at just over $2 million. 


MANUFACTURING 
E. Windsor’s Collins Pipe acquires Mass. supplier 


Collins Pipe & Supply Co. said it has acquired an eastern Massachusetts sup- 
plier, marking its first physical location in the Bay State. 

East Windsor-based Collins, which sells piping, valves and other products, 
said its purchase of Power House Supply Inc. will improve its customer capabili- 
ties in Massachusetts and Rhode Island. Power House employees will remain 
with the company, Collins said. 

Terms of the deal were not disclosed. 

Collins now has nine locations in New England, New York and Pennsylvania. 


CT manufacturing wages fifth-highest in U.S. 


Manufacturing jobs in Connecticut had the fifth-highest hourly wage in the 
country in 2013, according to an analysis by a think tank that focuses on the 
plights of middle and lower-income workers. 

Manufacturing jobs in the state that did not require a college degree paid an 
average rate of $20.83 per hour in 2013, behind Delaware, New Hampshire, 
Washington and Wyoming, which had the highest pay, according to the Eco- 
nomic Policy Institute. 

The manufacturing report breaks down each state by congressional district. 

Connecticut’s fourth district, which covers much of Fairfield County, has the 
greatest number of the nearly 164,000 manufacturing jobs in the state, but the 
sector is more important to workers in the eastern half of the state — the sec- 
ond district — where a greater percentage of total jobs are in manufacturing. 


ACCOUNTING 
W. Hartford accounting firms merge 


West Hartford accounting firms Massa & Co. and GitlinCampise have merged, 
the two announced. 

The resulting entity, which has 13 employees, has renamed itself to Gitlin- 
CampisePrendergast, adding the name of Massa principal John Prendergast. 

Salvatore Giuliano will be the firm’s managing partner. 
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ENTREPRENEURS 


CTNext seeks applications for $10,000 startup grants 


CTNext, Connecticut’s innovation ecosystem, said it is launch- 
ing another round of its Entrepreneur Innovation Awards, which 
will provide grants of up to $10,000 to early-stage companies 
seeking to get their products to market. 

The competitive pitch program, which is being managed by 
Connecticut Innovations, is now seeking applications from inter- 
ested startups through Feb. 13. 

EIA winners receive unmatched grants of up to $10,000 to com- 
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plete clearly-defined business or technology innovation projects. Since 
starting the program in 2013, the CTNext EIA program has awarded 
$216,000 to 21 companies across Connecticut. 

Any Connecticut small business is eligible to apply through 
the online application. Submissions are evaluated by an outside 
review committee, who select finalists to present a five-minute 
pitch to a panel of expert judges made up of CEOs, mentors, and 
investment professionals. 


Hartford classic rock station debuts 


Connoisseur Media last week officially rebranded 102.9 DRC- 
FM as The Whale — a classic rock station. 

Westport-based Connoisseur acquired the station last year from 
Buckley Broadcasting and laid off a number of staff members. 

The Whale is sticking with its Chaz & AJ morning show, and 
its later programming will include hosts Allan Lamberti, Michael 
Picozzi and Suzi Klonk. 

The company also owns four stations in Milford, including 99.1 PLR. 

The Whale seeks to fill a void left by WCCC-FM, which was sold and 
converted from a class rock station to a Christian music station last year. 


Morgan Lewis elevates MacDonald to Hartford managing partner 


International law firm Morgan Lewis & Bockius said it has 
named Jeffrey S$. MacDonald managing partner of its new Hart- 
ford office at One State Street. 

Morgan Lewis made its first foray into Hartford in November, 
when it acquired Bingham McCutchen, including the Hartford of- 
fice and the more than 20 attorneys based there. 


CONNECTICUT HAS 


=@e)\\e)Vilem 
POTENTIAL... 


CBIA supports the goals and recommendations of the CT20x17 campaign 
to make Connecticut a top 20 state for business by 2017. 
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MacDonald joined Bingham as a partner in 2012, focusing on cor- 
porate transactions in the insurance and financial services industries. 

He earned his law degree from Brooklyn Law School. 

MacDonald previously worked for New York-based Dewey & 
LeBoeuf, a global firm that had more than 1,000 attorneys when 
it filed for bankruptcy several months after MacDonald departed. 





WHAT’S AHEAD: 


2/2 Focus: Health Care 


The List: Largest Hospitals 
in Greater Hartford 


Nonprofit Profile: Rensselaer 
Hartford Graduate Center 


CALENDAR 
SATURDAY, FEB. 7 


Meet the Experts: Patent 
and Innovations 


The U.S. Patent and Trademark Office will 
offer a comprehensive seminar to Connecticut 
businesses on topics related to safeguarding 
intellectual property and growing globally. 


The event, which runs from 9:30 a.m. to 3:30 
p.m., will take place Feb. 7 at the Hartford 
Public Library, 500 Main St., Hartford. 


U.S. Sen. Richard Blumenthal will make opening remarks at the event 
followed by discussions on topics ranging from how to file for a patent, 
international patent protection, and the value of trademarking products. 


Cost to attend is $20. 


For more information or to register contact: Anthony Sargis, 860.638.6950, 
Anthony.Sargis@trade.gov. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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To attract fresh talent Hartford accounting firm Whittlesey & Hadley hosts career exploration days for college students interested in joining the 
profession. In the photo, Whittlesey & Hadley’s Managing Partner Drew Andrews talks to college students about what it’s like working at the firm. 


Greater Hartford accounting 
firms facing workforce shortage 


By Sheena Butler-Young 


sbutler@HartfordBusiness.com 


hiring spree to address a region-wide personnel 
shortage driven by heavy workloads, increased 
competition for talent, and professional burnout. 

West Hartford-based BlumShapiro, the largest regional 
accounting firm in New England with over 400 employees 
spread out across five offices in Connecticut and Massa- 
chusetts, brought on 38 new accountants to start the year. 

Marcum LLP added 50 new hires to its New England 
offices, including about 20 in Connecticut, while Whit- 
tlesey & Hadley recently hired six new accountants, 
including three that started this month. 

“Accounting firms are definitely looking to hire; there 
is a huge need,” said Carl Johnson, BlumShapiro’s man- 
aging partner. 

While accounting has historically been an in-demand 
profession, afew changes in recent years have amplified 
competition among firms and corporations recruiting 
talent, said Mohamed Hussein, a professor and head of 
UConn’s accounting department, which graduates over 
100 accounting majors per year. 

Greater workloads precipitated by the 2002 Sarbanes- 
Oxley Act created a need for more accountants, while 
the easing of requirements to become a certified public 
accountant in Connecticut has ramped up competition for 
new hires. 

Under a 2000 rule change by the state’s Board of 
Accountancy, prospective CPAs no longer need experi- 
ence at a public accounting firm to earn their certifica- 
tion. Instead, the board now accepts two years work 
experience at public, non-public (private/industry), or 
government institutions, as long as there is supervision 
by a CPA. That is creating more competition from pri- 
vate-sector companies looking to recruit students right 
out of college. 

“A lot of corporations like The Hartford, Aetna and 
Travelers, for example, are aggressively recruiting our 
students,” said Hussein. “They all have leadership pro- 
grams that train students and help them to become cer- 
tified public accountants.” 


H artford area accounting firms say they are ona 


Growing from within 

Most public accounting firms start new hires as asso- 
ciates and then advance them to seniors, supervisors, 
managers and finally to directors or partners, said Drew 
Andrews, managing partner at Whittlesey & Hadley, 
which is based in downtown Hartford. 

A number of firms are experiencing shortages in 
senior and supervisory level positions, typically filled 
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by accountants with three to four years of experience. 
That’s when many accountants, industry experts say, 
decide to stay in or leave the field. And it’s not uncom- 
mon for many younger accountants, particularly those 
working demanding hours at big four firms (Deloitte, 
PwC, Ernst & Young, and KPMG) to get burnt out. 

“Tt’s really unfortunate because some very talented peo- 
ple leave the field too early,” said BlumShapiro’s Johnson. 
“If they would hang in there just a little longer, I think they 
would find that public accounting is an outstanding profes- 
sion with great economic outcomes and work-life balance.” 

Michael Brooder, partner-in-charge of Marcum’s 
Hartford office, said his firm has historically felt the 
shortage in senior and supervisory positions so they 
have focused on grooming staff from within to take on 
those jobs. 

Many firms say they have ramped up employee 
engagement and retention efforts so they don’t find 
themselves facing future workforce shortages. 

“We've really focused on getting the right people in 
at the entry-level rank who can grow with the firm and 
then provide them more focused training so that they 
can decide that public accounting is right for them and 
that our firm is the place for them,” said Andrews. 

Another issue, Brooder said, is that it’s harder to poach 
asenior or supervising accountant from a competing firm. 

Like Whittlesey & Hadley, Brooder said Marcum has 
enacted a strategy in which the firm hires more recent 
graduates for entry-level positions and engages in pro- 
active retention strategies to keep them. 

Offering flexible schedules and work-at-home 
options are among the list of employee-friendly strat- 
egies in place at Whittlesey & Hadley to counteract 
professional burnout, said Kathy McCarthy, the firm’s 
director of human resources. 

“It’s about employee engagement and it’s about giv- 
ing people an opportunity to provide feedback,” said 
McCarthy. “The more you can engage employees, the 
better chance you have at retaining them.” 


The accounting graduate pipeline 

With 539 students currently enrolled in UConn’s 
accounting program, Hussein said the school has 
seen steady growth in the number of accounting 
majors each year. Interest in the profession, Hues- 
sein said, has blossomed because of the significant 
availability of jobs. 

However, there is also an accounting professor short- 
age being felt around the country that has restricted many 
schools’ ability to enroll all students interested in the pro- 
fession. That has also contributed to the industry’s per- 
sonnel shortage, Hussein said. a 


Q&A 


Company boards 
face greater scrutiny, 
regulatory pressures 


Q&A talks about key consid- 
erations for company boards and 
audit committees in 2015 with 
Rich Caporaso, managing part- 
ner of KPMG’s Hartford office. 


There is an intense 

focus as regulators 
M@ and investors scru- 
tinize a board’s contribution 
to strategy, risk, 
and compliance. 
Do boards need to 
set benchmarks on 
their strategy and 
risk? Compliance 
seems easy enough 
to regulate but 
do boards need to 








organization — IT, the chief 
financial officer, risk man- 
agement, marketing, human 
resources, auditors and others. 


Q: What are some of the 
changes that can be expected 
from audit committees in 2015? 
What are some of the demands 
they will be facing? 

A: In our interac- 
tions with audit com- 
mittees and business 
leaders in recent 
months, we've been 
hearing that it has 
become increasingly 
difficult for audit 
committees to over- 


quantify in advance see major risks (cyber 
the risks they are risk, supply chain and 
willing to take? RICH operational risks, 

A: Boards increas- CAPORASO legal and regulatory 
ingly are playing a [ees risks) in addition to 
critical role in not only Managing their core respon- 
helping companies to partner, KPMG’s sibilities (financial 
avoid missteps but Hartford office reporting and related 


also in taking smart 

risks in order to inno- 

vate, grow and remain competi- 
tive. In discussions about growth 
opportunities, boards need to 
think about how the company 
measures and rewards innovation 
success and whether the compa- 
ny’s culture and processes create 
the right environment for growth 
through innovation. 

Regarding compliance, in this 
environment of complexity and 
change, it is very important for 
the board to be acutely aware of 
the tone from leadership and to 
reinforce the culture of the orga- 
nization, including the culture of 
compliance. 


Q: With the recent nega- 
tive publicity around massive 
security breaches at several 
companies, what consider- 
ation should boards be giv- 
ing to cybersecurity? Is this 
a boardroom issue? 

A: Cybersecurity is most cer- 
tainly a boardroom issue. It’s criti- 
cal to approach cybersecurity as an 
enterprise-wide risk management 
issue, not just an IT issue. Threats 
to intellectual property and infor- 
mation systems, not to mention 
compliance risks and the potential 
for reputational damage, lawsuits 
and loss of customers have elevat- 
ed cybersecurity to a critical busi- 
ness priority for many boards. 

Among the considerations: 
What are the company’s big- 
gest vulnerabilities? Do they 
have a cyber-incident response 
plan? Addressing cybersecu- 
rity holistically today requires 
a risk management team that 
includes a cross-section of the 


internal controls, and 
oversight of internal 
and external auditors). 

Additionally, it is critical for 
audit committees to understand 
new accounting changes, includ- 
ing the Financial Accounting 
Standards Board’s (FASB) new 
revenue recognition standards 
that will have a major impact 
on a company’s financial, IT and 
accounting processes. 

This will require audit com- 
mittees to reassess whether 
they have the time and exper- 
tise to oversee effectively. Meet- 
ing the workload challenge will 
require creating efficiencies 
that will free up time for more 
substantive issues. In addi- 
tion, keeping the audit commit- 
tee agendas focused on major 
risks and core _ responsibili- 
ties is essential to committee 
effectiveness. 


Q: And what are some of the 
governance trends boards will 
be facing in 2015? How active 
will shareholders be? Will this 
inspire boards to take proactive 
steps in their governance struc- 
ture to head off challenges? 

A: Activist shareholders aren't 
going away any time soon. Gov- 
ernance will continue to be at the 
forefront of a board’s most impor- 
tant responsibilities. In a recent 
KPMG survey, some 60 percent of 
respondents said that, as a result 
of the activist environment, their 
company has increased its level 
of engagement with shareholders. 
Proactive outreach to shareholders 
on issues including performance, 
executive compensation and strat- 
egy are all important. a 
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Largest accounting firms in the Hartford region 


(Ranked by number of local certified public accountants as of January 2015) 


Company 


PwC 

185 Asylum St. 

Hartford, CT 06103 
860-241-7000; www.pwc.com 


CohnReznick LLP 

350 Church St., 12th Floor 

Hartford, CT 06103 

959-200-7000 ; www.cohnreznick.com 
Deloitte LLP 

185 Asylum St. 

Hartford, CT 06103 

860-725-3000; www.deloitte.com 


BlumShapiro 

29 S. Main St. 

West Hartford, CT 06107 
860-561-4000; www.blumshapiro.com 
KPMG LLP 

755 Main St. 

Hartford, CT 06103 

860-297-3200; www.KPMG.com 
Whittlesey & Hadley 

280 Trumbull St., 24th Floor 
Hartford, CT 06103 

860-522-3111; www.whcpa.com 
Marcum LLP 

City Place Il, 185 Asylum St., 17th Floor 
Hartford, CT 06103 

860-549-8500; www.marcumllp.com 
McGladrey 

3 Farm Glen Blvd., 1st Floor 
Farmington, CT 06032 
860-246-2833; www.mcgladrey.com 
Ernst & Young LLP 

225 Asylum St. 

Hartford, CT 06103 

860-247-3100; ww.ey.com 

Saslow Lufkin & Buggy LLP 

175 Powder Forest Dr. 

Simsbury, CT 06089 

860-678-9200; www.slbcpa.com 
Budwitz & Meyerjack PC 

322 Main St. 

Farmington, CT 06032 


860-677-8303; www.budwitzmeyerjack.com 


Mahoney Sabol & Co. LLP 

95 Glastonbury Blvd., Ste. 201 
Glastonbury (1), CT 06033 
860-541-2000; www.mahoneysabol.com 


Fiondella, Milone & LaSaracina LLP 
300 Winding Brook Dr. 

Glastonbury, CT 06033 
860-657-3651; www.fmicpas.com 


Simione Macca & Larrow 

85 Wolcott Hill Rd. 

Wethersfield, CT 06109 
860-529-5600; www.smlicpas.com 


Grant Thornton LLP 

124 Hebron Ave. 

Glastonbury, CT 06033 

860-781-6700; www.grantthornton.com 


Guilmartin, DiPiro & Sokolowski LLC 
505 Main St. 

Middletown, CT 06457 

860-347-5689; www.gdscpas.com 


Harper & Whitfield 

314 Farmington Ave. 

Farmington, CT 06032 

860-677-9188; www.harperwhitfield.com 


Barron, Yanaros & Caruso PC 
1160 Silas Deane Hwy., Ste. 301 
Wethersfield, CT 06109 
860-257-3900; www.byccpa.com 


Federman, Lally & Remis LLC 
231 Farmington Ave. 
Farmington, CT 06032 
860-678-7100; www.flrcpa.com 


Filomeno & Company PC 

80 S. Main St. 

West Hartford, CT 06107 
860-561-0020; www.filomeno.com 
Harvey & Horowitz PC 

1813 Silas Deane Hwy. 

Rocky Hill, CT 06067 
860-563-6443; www.hhcpas.com 
Sheptoff, Reuber & Co. 

111 New London Tpke. 
Glastonbury, CT 06033 
860-659-0357; www.srandco.com 
Hallisey & D'Agostino LLP 

540 Silas Deane Hwy. 
Wethersfield, CT 06109 
860-563-8271; www.hdllpcpa.com 
Levin, Bengtson & Smith PC 

20 Waterside Dr. 

Farmington, CT 06032 
860-678-5160; www.|bscpa.net 
Shein, Cohen, Palmer & Co. LLC CPAs 
20 Tower Ln. 

Avon, CT 06001 

860-677-1000 ; www.scpco.com 
Pue, Chick, Leibowitz & Blezard LLC 
76 S. Frontage Rd. 

Vernon, CT 06066 

860-871-1722; www.pue-cpas.com 


Source: Individual companies. DND = Did not disclose 
(1) Other offices in Essex and Middletown. 
—Compiled by Roger Magnus. 


To view the full list, please visit HartfordBusiness.com 
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Local 
CPAs 


128 


96 


80 


73 


59 


57 


54 


40 


33 


28 


26 


24 


23 


20 


ile! 


16 


13 


12 


12 


12 


12 


12 


10 


Local 
staff 


401 


221 


256 


192 


165 


110 


125 


DND 


153 


60 


34 


44 


48 


30 


36 


26 


18 


17 


DND 


17 


23 


18 


11 


2 


18 


Primary services 


Assurance/audit, tax, advisory industry specialty services include: 
financial services, health industries, technology, private equity, private 
company services, higher education, manufacturing 


Accounting and auditing services including Sarbanes-Oxley/SEC/ 
corporate governance, forensic and employee benefit plans, tax planning 
and preparation, corporate tax outsourcing, mediation with tax authorities, 

state and local expertise, trust and estate planning and preparation 


Audit, tax, financial advisory and consulting 


Accounting, tax and business consulting firm serving middle-market 
companies, nonprofit organizations, educational institutions, privately held 
businesses and government entities. 


Accounting, tax and advisory services 


Auditing, accounting and financial reporting, tax planning and consulting, 
business advisory services, health care consulting, technology consulting 
and employee benefit plan audits 


Auditing (including SEC), compilations and review, compliance audits, 
corporate taxes, financial services, governmental, tax, mergers, public 
offerings, tax representation, valuation 


Assurance, tax and consulting services 


Audit, assurance and advisory, federal, state and international tax, 
transaction advisory and due diligence, risk advisory 


Tax, accounting, audit and consulting services 


Accounting, auditing and tax services for businesses, individuals and 
nonprofit organizations 


SEC and private company auditing, accounting, tax consulting and 
compliance, municipal auditing, business and financial consulting, 
valuations, estate and trusts, personal financial planning, elder care, 
forensic accounting, IRS representation 


Audit and assurance services, tax compliance and consulting, Sarbanes- 
Oxley and other business consulting services for public and private 
companies 


Accounting, tax and consulting, audits (including ESOPs), business 
ownership and succession planning, divorce accounting, mergers and 
acquisitions assistance 


Accounting, audit, tax, advisory services 


Accounting and auditing, business consulting and evaluation services, 
corporate, individual, partnership, estate and gift tax planning and 
preparation, audit, review and compiled financial statement services, not- 
for profit consulting, including governmental/single audits 


Accounting and tax services for individuals and privately held companies, 
estate planning, business valuations and cost segregation studies 


Accounting, tax planning and consulting for small businesses, individuals 
and dental and medical practices 


Audit, tax and consulting services for industries and individuals 


Accounting and auditing, business advisory services, business valuations, 
business tax reduction, cost segregation studies, estates, gifts and trusts, 
individual wealth planning, investment planning, management services 


Accounting, tax and financial services for closely held businesses and 
high-net-worth individuals including attest services, tax compliance, tax 
planning and consulting 


Accounting, auditing, tax, business consulting, employee benefit plan 
audits, estate tax and financial planning, audits for the Connecticut digital 
media and motion picture tax credit, succession planning, mergers and 
acquisitions 


Accounting and financial reporting, financial statement audits, reviews 
and compilations, business advisory, tax planning and compliance, trusts 
and estates, employee benefit plans 


Tax compliance and research, business consulting and valuation 
services, compilation, review and audited financial statements and 
financial planning 


Business and tax planning, small business office services, business, 
individual, trust and non-profit accounting and tax return preparation, 
auditing and attest services, financial statement preparation 


Business valuation, forensic accounting, litigation support, taxation, 
accounting, auditing, consulting 


> Did we miss you? 


Local managing partner(s) 


Keith J. Hubert 


Edmund Kindelan 


John Curran 
Laurie Londergan 


Joseph A. Kask 
Carl R. Johnson 


Richard P. Caporaso 


Drew Andrews 


Michael Brooder 


Tony Ceci 


Amelia Caporale 


Richard A. Buggy 


Michael A. Ziebka 


James M. Mahoney 


Jeff Fiondella 


Carmen J. Macca 


Scott Trenholm 


Michael J. DiPiro 
Michael A Sokolowski 


Greg Shillo 
David Oleasz 


David S. Federman 


Thomas J. Filomeno 


David Horowitz 


Yvonne S. Dussol 


Paul R. D'Agostino 


Steven M. Levin 


Gary C. Palmer 


Steven R. Leibowitz 


We want to publish the most complete and accurate lists possible. To correct an error or submit information, 
contact Roger Magnus, research director, at (508) 755-8004, ext. 263 or rmagnus@nebusinessmedia.com. 





Year 
founded 


1890 


1919 


1895 


1980 


1897 


1961 


eo 


1926 


1918 


1999 


1971 


1990 


2002 


2000 


1924 


1972 


ere) 


1988 


1991 


1966 


1987 


1975 


1975 


1978 


1978 


1955 
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We are looking for eight 
REMARKABLE 


BUSINESS WOMEN 


in Greater Hartford! 


TAKE A MOMENT TO 


NOMINATE A REMARKABLE 


WOMAN YOU KNOW! 













NOMINATIONS NOW OPEN! 


Nominations close: 
February 10, 2015 


This Spring, the Hartford Business Journal will recognize the achievements of 8 remarkable women who 
are making their mark in Greater Hartford. These women are senior-level executives, CEOs and/or 


entrepreneurs who have mastered their business. 


These women are remarkable, noteworthy women who are admired in the business community. 


The celebration will include a special issue and luncheon to honor the 8 Remarkable Women. 


Winners will be announced in a special issue of the Hartford Business Journal on April 6, 2015. 


Issue Date: April 6, 2015 
Nominations close: February 10, 2015 


VIEW PAST WINNERS AND FILL OUT 
NOMINATION FORM ONLINE AT 


WWW.HARTFORDBUSINESS.COM 
Ciick On "Our Events" 


Contact AMY ORSINI at 860-236-9998 x134 or email aorsini@ 
HarttordBusiness.com with questions and for link to nomination form 


HB eEvents 2015 


GET RECOGNIZED 


Make sure that your clients, 
colleagues and staff get the 
recognition they deserve by 
nominating them for one of our 
prestigious awards. 


If your company would like to be involved in the 


upcoming Women In Business special issue and event, Visit www.hartfordbusiness.com for 


contact Donna Collins, Associate Publisher at 


a list of awards and events plus links to 
860-236-9998 x121 for sponsorship information. 


our online nomination forms. 
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President and CEO, Urban 
League of Greater Hartford 


Highest Education: Law degree, 
St. Louis University 


Executive Insights: 


‘| think that many of the 
attributes that are highly 
respected and sought after in 
men are often misunderstood 
or viewed as negative in 
women. But, if you’re going to 
be a leader, you have to be 
assertive to be successful.’ 


ULGH CEO Adrienne W. Cochrane (left) says her desire for social justice and intellectual curiosity drew her to a 
career in nonprofits. In the photo above Cochrane poses with ULGH retention specialist Diane Lewis. 


Cochrane serves as Urban 
Leagues change agent 


By: Sheena Butler-Young 


sbutler@HartfordBusiness.com 


ince taking over as president and 
CEO of the Urban League of Great- 


er Hartford in 2010, Adrienne W. 
Cochrane has helped the nonprofit boost 
its operating revenue, secure funding 
from previously untapped resources, 
revamp its organizational structure and 
build new and strategic alliances through- 
out the city of Hartford. 

While Cochrane doesn’t take all the credit 
for ULGH’s recent progress — the organiza- 
tion has withstood 50 years of Connecticut’s 
turbulent nonprofit sector — she said she has 
become the nonprofit’s change agent. 

“I knew hiring Adrienne would be a win- 
win,’ said Theresa Hopkins-Staten, who 
chairs the league’s executive committee. “T 
knew she would take ULGH to the next level 
and rebrand the organization.” 

Bringing her expertise from the Urban 
League of Broward County in Florida, where 
she served as chief programs officer and vice 
president, Cochrane’s history in nonprofits 
is both extensive and purposeful, she said. 

“I think it’s that sense of social justice 
— why I chose nonprofits — that has been 
infused in me from childhood,’ explained 
Cochrane. “I was always in awe of govern- 
ment and corporate life, but it wasn’t neces- 
sarily a path that I had chosen for myself.” 

Cochrane’s mother was a homemaker 
and her father was a Harvard-educated 
epidemiologist whose work took the family 
all over the country. Cochrane grew up in 
Washington D.C., where she was raised to 
be socially conscious and abreast of current 
events, she said. 

“One of the things I wasn’t so fond of 
then but I appreciate now is that my parents 
required that I watch local and national 
newscasts, and on Sundays I would read the 
front page of the newspaper,’ said Cochrane. 
“I think that gave me my intellectual curiosity 
about the world.” 

Cochrane earned her first management 
gig in her mid 20's, overseeing a multi-mil- 
lion dollar expansion of several graduate- 
degree programs at Cameron University 
in Lawton, Okla. Cochrane said she was 
confident she could do the job, but was 
surprised she got it So early in her career. 

“They said that what they saw in me was 
potential and someone who was willing to 
work hard,” explained Cochrane. “What 
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I didn't know, I would learn and what I did 
know, I'd get better at.” 

When Cochrane joined ULGH in 2010, 
one of her first major initiatives was leasing 
the first floor of the nonprofit’s Woodland 
Street building to St. Francis Hospital for 
the Curtis D. Robinson Men’s Health Insti- 
tute and Center. 

The institute opened in January 2018, 
and serves as an extension of St. Francis 
Hospital's efforts to alleviate health dispari- 
ties, according to Dr. Marcus McKinney, the 
center’s director. It offers health assess- 
ments by physicians and nurses and helps 
people navigate the healthcare system. 

Among other achievements as ULGH’s 
change agent, Cochrane said she stabilized 
the nonprofit’s operations and hired a chief 
financial officer, Derek Stubbs, to sure up the 
group's finances following the Great Reces- 
sion. She also developed new partnerships 
with area nonprofits My Sister’s Place, the 
YMCA of Metropolitan Hartford Inc., and the 
Community Action Network of New Haven. 

Hopkins-Staten said Cochrane’s lead- 
ership was also instrumental in sustaining 
and growing the level of financial support 
the league received from corporate spon- 
sors like Travelers, Day Pitney LLP and the 
Hartford Foundation for Public Giving. 

Cochrane said humility and persis- 
tence have remained important staples in 
her career and leadership style. 

“I wasn't always successful at things 
— it’s not about how many times you fall 
down, it’s about how many times you get 
back up,” said Cochrane. “So I’m a pretty 
persistent person who believes that if you 
work hard and youre good at what you do, 
all else will fall into place.” 

Throughout her career, Cochrane said 
she has had her share of challenges — some 
of which were brought on by gender inequal- 
ities that still exist in today’s business world. 

Last year, for example, she sat at a busi- 
ness leaders’ roundtable and was the only 
woman there. 

“Tthink that’s outrageous,” said Cochrane, 
who added that women executives must be 
assertive and direct as they take on leader- 
ship roles. 

“I think that many of the attributes that 
are highly respected and sought after in 
men are often misunderstood or viewed 
as negative in women,” said Cochrane. 
“But, if you're going to be a leader, you 
have to be assertive to be successful.” Hi 





DESIGN BUILDERS 


PDS Engineering & Construction served as General 
Contractor for the construction of a new maintenance 
facility and three-story burn building at the Hartford 
Regional Fire School. The facility offers up to date, 
Safe training and serves as a coordination point for all 
county training activities. 


Project Features: 

- 7,000 SF maintenance facility 
- 5,300 SF burn building 

- Heavy concrete 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


GENERAL CONTRACTORS 


CONSTRUCTION MANAGERS 
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PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


Our award-winning marketing and public relations team 
Specializes in nimble strategies that can adapt to changing 
technology and changing business needs. 


CO-COMMUNICATIONS 


MARKETING & PUBLIC RELATIONS 
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ANNUAL 


MUNICIPAL 


COLLABORATION 
SUMMIT 


Save the Date! 


Friday, March 20th, 2015 
8:00am —- 1:00pm 
Hartford Hilton 







INNOVATE 








n March the Hartford Business Journal will present our annual Municipal 

Collaboration Summit. This event is an opportunity for people to learn 

about the benefits of collaboration which will save money and leverage 
the purchases and agreements for their towns. The event will highlight 
people who are already implementing positive changes, panel discussions, 
workshops, and Q and A with key leaders and a distinguished panel of 
experts will illuminate the many ways that municipalities can collaborate to 
gain efficiency, control costs and pass on the benefits to the taxpayers. 


Questions? Contact Amy Orsini at 860-236-9998 ext.134 or email aorsini@HartfordBusiness.com 


HARTFORD BUSINESS JOURNAL Relivering gyre: 


OLLI SS. In Person. 
www. HartfordBusiness.com For special sponsorship opportunities, 
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WATCH 


CBRE: Hartford region’s 14 office sales topped $186M 





CityPlace |, the taller Hartford building in the back- 
ground, is on the sales block. 


more detailed version of its 2015 fore- 
cast last week that was chock full of 
noteworthy bits. 

Take, for instance, its outlook this year for 
investment in Central Connecticut’s commer- 
cial office, industrial and retail real estate: 

“Between investors looking to repatri- 
ate capital and lenders selling foreclosed 
property, the investment sale market in 


C BRE-New England released a fuller, 
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Central Connecticut is expected to remain 
strong for the next two-three years,” the 
firm wrote. 

“While assets like Goodwin Square will 
be auctioned, Aegon will sell the five-build- 
ing portfolio in Windsor that it foreclosed 
onin late 2013, representing distressed val- 
ue-add opportunities. Stabilized buildings 
currently on the market like United Health 
Care Center (CityPlace I), 45 Glastonbury 
Boulevard and 100 Corporate Drive in 
Windsor will continue to attract outside 
investors that are more yield driven.” 

Also in the report, CBRE-NE partner 
Patrick Mulready notes that 2014 was the 
third straight year of strong realty invest- 
ment in the Greater Hartford region, with 
downtown being the most active. 

From 2012 to 2014, at least 15 buildings, 
each averaging 2.2 million square feet, a 
year sold in the region. That compares to a 
total of 18 buildings sold from 2009 to 2011 
— a period covering the Great Recession. 
In the five years before the trough, Greater 
Hartford averaged 17 building sales a year, 
Mulready said. 


Real Accountants Real Solutions 


hittlesey & Hadley accountants are different. We 
care about our clients, not just their numbers. Our 
boty ted elme-beCemoye-Kon (er-m-Lonis (oomph meyatcater-lm-velem ett 
been etched into the region's business landscape for 


Mulready also tallied 2.4 million square 
feet of area office space that sold in 2014, 


fetching more than $186 million. 
eee 





CT Lottery, 777 Brook St., Rocky Hill. 


CT Lotto home sold 

A Long Island investor has acquired the 
Rocky Hill industrial building housing the CT 
Lottery, its second Hartford area industrial 
purchase in the past year, the landlord says. 

GTJ, a public non-traded real estate 
investment trust in West Hempstead, N-Y., 
says it bought the 92,500-square-foot single- 
story building on 12 acres at 777 Brook St. 
from Brook USA LLC. 

GTJ didn’t divulge the price, but Rocky Hill 
town clerk records show a $12.4 million sale. 

The building was retrofitted and reno- 
vated in 2008, making it an attractive 
investment, GTJ CEO Paul Cooper said. CT 
Lottery’s lease there runs through 2023. 

This is GTJ’s first acquisition of 2015 and 
its latest in this region, officials said. 

Last year, the REIT bought a Windsor 


Locks parts-distribution warehouse in the 
shadow of Bradley International Airport 
and leased to Ford Motor Co. In Shelton, 
it acquired an industrial building leased to 
Sikorsky Aircraft. 

GTJ says it now owns 39 properties con- 
sisting of more than 4 million square feet on 
approximately 440 acres. 

In Farmington, GTJ is Hartford con- 
glomerate United Technologies Corp.’s 
landlord at 8 Farm Springs Road. 

GTJ’s_ other Connecticut holdings 
include a dozen office buildings and ware- 
houses in Norwalk, Milford, Orange and 
Shelton, according to its homepage. 

e@@e@e@ 
ExamOne’s new space 

Lab-test services provider ExamOne 
has signed for 2,134 square feet of medical- 
office and examination space at 2080 Silas 
Deane Highway in Wethersfield. 

Twenty Eighty Professional Center LLC 
owns the 43,465-square-foot building sit- 
ting on about 2.5 acres that also houses a 
satellite clinic and medical offices for St. 
Francis Hospital and Medical Center. 

O,R&L Commercial represented the land- 
lord. Wolfe Commercial Real Estate was bro- 
ker to tenant ExamOne World Wide Inc. 

Previously known as LabOne, ExamOne 
provides risk-assessment tests to life-insur- 
ance applicants and was acquired by Quest 
Diagnostics in 2005. 3 
Greg Seay is the Hartford Business Journal 
News Editor. 
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CT Children’s pushes regional expansion 


future. The hospital's 
balance sheet, he 
said, remains strong 
with little debt and 
strong cash reserves 
to combat short- 
term operating loss- 
es. He’s_ steadfast 
in his belief Con- 
necticut Children’s 
will remain a free- 
standing, indepen- 
dent hospital, and 
is implementing a 
strategic plan to cut 
costs and diversify 
its business with an 
eye toward becom- 
ing a regional player 
beyond Connecti- 
cut’s borders. 

The hospital is 
also investing in 
research through 
partnerships with 
the UConn Health 
Center and Jackson 
Laboratory, which 
Gavin said will lead 
to breakthroughs in 
individualized care 
for children. 

That could be a 
game-changer for 
improving patient 
health and putting 
Connecticut on the 
national and global 
map, he said. 

“This has been a 
three-year challenge,” 
Gavin said. “I’ve been 
through lots of insur- 
ance, investment, and 
underwriting cycles. 
This happens to be a 
healthcare cycle we 
are going through, but 
this isn’t going to last 
forever.” 


Hospital economics 101 

All Connecticut hospitals have been 
pinched financially in recent years, but Con- 
necticut Children’s may be facing the tough- 
est challenges. 

The biggest issue is Medicaid, the govern- 
ment insurance program for low-income indi- 
viduals and families. Medicaid reimbursement 
rates are set by the state, while the federal 
government foots half the bill. Not only has the 
percent of costs covered by state Medicaid 
payments shrunk dramatically over the last 
six years, but Connecticut Children’s has seen 
a steady uptick in Medicaid patients, largely a 
result of the Great Recession, Gavin said. 

Connecticut Children’s, like other hospi- 
tals, hasn’t seen a Medicaid reimbursement 
rate increase in years, and now payments from 
the state only cover about 65 percent of costs, 
compared to 90 percent in 2008. Hospitals tra- 
ditionally make up for that shortfall by charging 
commercial insurers more, a method known as 
cost shifting, but with 55 percent of its patients 
now on Medicaid, Connecticut Children’s isn’t 
receiving enough money from privately insured 
patients to make the numbers work, Gavin said. 
As aresult, the hospital lost $63 million from its 
Medicaid business last year. 

By comparison, the average adult hospital 
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Marty Gavin worked 16 years at the Phoenix Cos. in Hartford before retiring in 2000. He 
came out of retirement in 2006 to become Connecticut Children’s CEO. 


BY THE NUMBERS 
Connecticut Children’s Medical Center 
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SOURCE: CONNECTICUT CHILDREN’S MEDICAL CENTER 
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in Connecticut only has about 15 percent of 
their patients on Medicaid. 

“This is not a sustainable model,” Gavin 
said. “This trend line can’t continue. I can’t cut 
our expenses to keep up with that. Ifthe state 
can cover costs at 85 percent or higher, you 
can cost shift the difference, but beyond that, 
those losses go straight to the bottom line.” 

Lawmakers say they are aware of the 
unique pressures Connecticut Children’s 
faces as the only free-standing kid’s hospital 
in the state. It has a legal and moral responsi- 
bility to accept all patients, regardless of the 
type of insurance they have, which is why the 
legislature just approved a special $10 million 
payment to strengthen the hospital's finances. 
That money should land Connecticut Chil- 
dren's in the black this fiscal year, Gavin said. 

Sen. Beth Bye (D-West Hartford), who 
co-chairs the Appropriations Committee, 
said the legislature needs to rethink the way 
it funds hospitals that see a significant por- 
tion of Medicaid patients. But asolution won't 
be easy to find with the state facing billion- 
dollar deficits over the next few fiscal years. 

At the same time, Bye said she doesn’t want 
a situation where Connecticut Children’s must 
beg the legislature for more money every year. 

“We need to try to get our hands around 
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defining hospitals that have a certain size Med- 
icaid population and think about how we can 
support them,” Bye said. “I don’t know what the 
answer is sitting here today, but we need to look 
for a fix to fee for service that actually pays for 
the services provided. I know [Connecticut Chil- 
dren’s] is a critical institution for the Hartford 
region, and they provide really good care. We 
have to figure this out.” 

The Human Services Committee is exam- 
ining the Medicaid funding issue, Bye said. 


Long-term strategy 

Despite the financial pressures, Gavin said 
he’s optimistic about the future. The entire 
healthcare industry has hit a three-to-five 
year rough patch as it deals with a chang- 
ing landscape brought on, in part, by federal 
healthcare reform. 

Growing and diversifying the business, 
Gavin said, will be crucial to make up for Med- 
icaid’s funding shortfalls. And he sees Con- 
necticut Children’s evolving into a regional 
player. It already established a foothold in 
Massachusetts through partnerships with 
Baystate and Shriners hospitals in Springfield, 
and a larger deal in western Massachusetts is 
in the works. Gavin wouldn't elaborate. 

Entering New York is also part of the long- 
term plans. 

“The consolidation going on in Connecticut 
is going to happen regionally as well, in par- 
ticular in the rest of western Massachusetts 
and we want to be a player there,” Gavin said. 

Jennifer Endicott, Baystate Health's chief 
strategy officer and senior vice president, said 
they were attracted to a partnership with Con- 
necticut Children’s because it creates econo- 
mies of scale for the $2 billion acute-care hospi- 
tal to offer more advanced and comprehensive 
pediatric services at a lower cost. 

Prior to the partnership, many kids in west- 
ern Massachusetts had to travel 90 miles to Bos- 
ton to get care. Connecticut Children’s is only 
25-30 minutes away, and instead of patients and 
families traveling to receive treatment, doctors 
will move between Hartford and Springfield. 

The hospitals are still determining how the 
partnership will work and which services will 
be shared, but both institutions will gain access 
to a larger patient base. They'll also look into 
co-hiring specialists to share costs. One area 
they'll collaborate on is neurosurgery, with 
Connecticut Children’s doctors traveling to 
Baystate Hospital to provide care. 

“Both organizations can benefit from this,” 
Endicott said. “We have equipment and cer- 
tain services we can provide and they have the 
expertise and pediatric care physicians.” 

In Connecticut, Children’s Medical Center 
dominates pediatric care and has even more 
room for growth as adult hospitals continue to 
get out of the business, Gavin said. It has 19 loca- 
tions and has boosted its patient base 50 percent 
over the last seven years by taking over pedi- 
atric units at Hartford Hospital, UConn Health 
Center, and in Waterbury. It is looking to bring 
higher-end pediatric care to western Connecti- 
cut. Gavin predicts the hospital can grow its 
Connecticut market share by 30 percent. 

Meanwhile, cost-cutting initiatives have 
lowered the hospital's annual expenses by $18 
million without resorting to significant cuts to 
staffing or services, Gavin said. 


Research ambitions 

But what Gavin said really excites him is 
opportunities in research and preventative 
care. Connecticut Children’s has formed part- 
nerships with UConn Health Center and Jackson 


CT Children’s still 
makes long-term 
investments 


Despite recent financial issues, 
Connecticut Children’s balance sheet 
has remained relatively strong, which 
has allowed the organization to con- 
tinue to make long-term investments, 
even though it’s dealing with short- 
term operating deficits, said Marty 
Gavin, the hospital’s CEO. 

That’s partly because Connecticut 
Children’s capital structure relies more 
heavily on philanthropy than most 
adult hospitals, and fundraising efforts 
have remained strong. 

Just last week, Connecticut Chil- 
dren’s received a $1.5 million grant 
from United Technologies Corp. to 
build a new 2,000-square-foot family 
resource center at its Hartford campus. 

Last year the hospital raised $12 
million. Next year’s goal is $14 million; 
long-term, Gavin said he wants annual 
contributions to reach $25 million. 

Connecticut Children’s has little 
debt and $200 million in cash, but 
Gavin said he worries that continued 
short-term deficits could eat into the 
hospital’s reserves and hurt its ability 
to make future investments. 

Recently, however, Connecticut 
Children’s has added anew $38 million 
health IT system, opened a $10 million 
ambulatory care center in Farmington 
and anew primary care facility in Hart- 
ford, and recruited more physicians. 

Connecticut Children’s now has 
1,100 people on its medical staff, 
including 170 doctors, a 50 percent 
increase from seven years ago. 

But don’t expect many more signifi- 
cant brick-and-mortar investments, 
Gavin said. While many Connecticut 
hospitals are rushing to build outpa- 
tient centers around the state, Con- 
necticut Children’s doesn’t want to go 
down that route. Instead, it would rath- 
er partner with those hospitals and/or 
developers to lease space. 

— Greg Bordonaro 


Laboratory on several fronts including an ava- 
tar program that aims to develop individualized 
treatments for cancer patients with solid tumors. 

The program focuses on transplanting 
a child’s tumor into genetically engineered 
mice, and then applying different treatments 
to determine which is most effective in com- 
bating cancer. This approach allows multiple 
drugs to be tested in the mouse avatar first. It 
also speeds up the time it takes to bring more 
precise treatments to patients. 

This kind of groundbreaking research, 
Gavin said, could distinguish Connecticut Chil- 
dren’s as a worldwide leader in genomic medi- 
cine and put it on a level with St. Jude Children’s 
Research Hospital, which is widely considered 
the gold standard in pediatric care. 

“We have our short-term challenges, but 
we believe we have put a plan in place to 
secure our future,” Gavin said. “Long-term 
the opportunities are enormous.” i 
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Obamacare buoys Hartford health insurers’ stocks 


By Paul R. La Monica 
CNNMone 


ho says Barack Obama is bad for 
W Corporate America? 

Sure, the president is still not 
exactly a BFF of the big banks. But there’s 
one big industry group that owes a huge 
debt of gratitude to President Obama: health 
insurers, many of which are based in or 
have significant operations in Hartford. 
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percent to 450 percent, even though such lines 
of credit violate state law. 

And even if their payday operations aren't 
legal in Connecticut, the tribe’s “sovereign 
immunity,’ they allege, shields them from $1.5 
million in civil penalties and a pair of cease- 
and-desist orders the state levied against it and 
their leader. The tribe claims Connecticut’s 
and other states’ consumer-protection laws 
cannot bar it from pursuing enterprises that 
generate income and jobs for tribal members. 

It is, according to one Connecticut bank- 
ing department official, the first tribal chal- 
lenge of the state’s consumer-lending stat- 
utes. One advocate for affordable financial 
services to the needy says the state is doing 
the right thing denying tribal payday lenders 
access to Connecticut borrowers. 

But one UConn legal scholar says Con- 
necticut may have over-reached with its 
ruling, perhaps setting the stage for further 
sparring via the courts. The Oklahoma tribe 
has yet to declare its next step. 

Pitkin’s opinion stems from the Otoe-Mis- 
souria’s appeal of his agency’s issuance last 
October of temporary cease-and-desist orders 
and a notice of intent to levy penalties against 
two tribal-owned online lenders — Great 
Plains Lending LLC and Clear Creek Lending. 
The state also took the rare step of assessing 
a steep penalty against a tribal official, Otoe- 
Missouria tribal chairman John R. Shotton. 


Connecticut’s law 

“Payday lending” refers to asegment of the 
U.S. consumer-finance industry that provides 
short-term, unsecured loans to employed 
borrowers who typically repay their debts 
out of their regular paychecks. 

Connecticut’s usury law prohibits anyone 
from making loans at more than 12 percent inter- 
est without a license, effectively banning payday 
lenders from operating in this state, said Bank- 
ing Department General Counsel Bruce Adams. 

The nonprofit Center for Responsible 
Lending (CRL) in Durham, N.C., advocates 
on behalf of America’s most financially vul- 
nerable to limit their exposure to and abuse 
by payday lenders. The center estimates more 
than 22,000 U.S. payday-loan offices have 
sprung up since the 1990s and originate more 
than $27 billion in loans annually. 

Payday borrowers, the center says, are 
more likely to have credit problems, including 
past-due credit cards, unpaid medical bills, 
even bankruptcy, for which their efforts to 
repay high interest on top of principal typi- 
cally sinks them deeper into debt. 

Connecticut banking regulators are 
“doing exactly what they need to do and 
should do” to protect its residents, said Ellen 
Harnick, a CRL senior policy counselor. 

As consumers conduct more of their 
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UnitedHealth reported earnings that topped 
forecasts last week, sending its stock price to 
anew all-time high. UnitedHealth, with major 
operations in Hartford, has outperformed the 
broader stock market by a wide margin since 
the Affordable Care Act, or Obamacare, was 
signed into law in March 2010. 

Simply put, greater access to health insur- 
ance has led to more customers for the insur- 
ance giants. The other four members of the 
so-called Big Five health insurers — Aetna, 


Cigna, Humana, and Anthem (formerly Well- 
Point) — have all beaten the S&P 500 over the 
past five years or so as well. 

“There is greater demand for health care 
and that has improved profits for insurers 
and hospitals,” said Phil Orlando, chief equity 
strategist at Federated Investors. 

Now it’s true that plans offered as a result 
of the Affordable Care Act are not as profitable 
in the short-term. UnitedHealth said last week 
that ACA fees weighed on its earnings last year. 


But that isn’t stopping UnitedHealth and 
its competitors from trying to get approved to 
offer plans on even more public exchanges in 
the coming years. 

Obamacare isn't the only reason why health 
insurer stocks have been so hot though. They are 
part of a broader rally in the health care sector. 

Many healthcare companies have yields 
that are significantly higher than the puny 
yields investors get from buying long-term 
U.S. Treasury bonds. & 


T ruling may be tested in court 
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cial transactions 
online via portable 
computers and 
smartphones, pay- 
day lenders like 
Great Plains and 
Clear Creek have 





followed, taking 
advantage of the 
lower overhead from 
not having to set up 
and staff brick-and- 
mortar loan offices. 

In doing so, they 
have run up against 
laws that Connecti- 
cut and other states 
have had on their 
books since the turn 
of the 20th century 
to shield consumers 
from shady lenders 
and usurious interest 
rates, said Adams. 

Indian tribes, too, 
have benefited for 
generations from the 
notion — codified in 
federal statutes and 
reinforced by the 
courts — that recog- 
nizes their sovereign 
authority to regulate 
its members and 
activities on _ tribal 
lands. It is that sov- 
ereign recognition 
that led tribes such 
as Connecticut's 
Mashantucket Pequot 
and Mohegan tribes to 
open casinos on tribal 
lands despite most 
states’ general bans 
on gambling. 
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Here's The Great Thing - Simple Pricing And Terms 


What makes Great Plains installment loans such a great option for emergency cash? 


1. $100 te $1,000 on Tour First Loan. Af Great Pisses, you ces gat from 8100 te 81,000 with your 


wary Pinet loan, 


7, Cosy, Afordable Payments, At Greet Paging, youll repay your loan with enery, efecdecia 


mstelrment payments. Our loan tenn: range from 4 to 15 montive - depending on your loan ancunt, 
Bd yeu Or pay eur deen off ot any time wih mo hideen fees or gurprisea! eu poy interest only for 
op Uitte pou keep youre iean** 


For pricing and APR information for customers paying on a monthly basis and to see how our 
loans compare with other options, visit our Consumer Cost page. 


Great Plains Lending loan and interest rate options 


Annual 
Percentage 
Rate (APR) 


448.76% 


448.76% 


Number of 
Bi-Weekly 
—_ 


Bi-Weekly 
Payment 


$23.96 


$71.89 


$101.29 


$116.31 


$127.00 


$112.70 


$133.19 


$129.12 


SOURCE: GREAT PLAINS LENDING WEBSITE 


Tribal 
sovereignty 

In his ruling, Pit- 
kin rejected the tribe’s claims that his depart- 
ment’s actions were “an attempt to circumvent 
the protections of tribal sovereign immunity” 
and “an affront to tribal sovereignty.” 

Not only did bank regulators adequately 
show the tribal lenders’ actions violated Con- 
necticut banking statutes, but Pitkin wrote, “in 
my view of the law regarding tribal sovereignty 
and tribal immunity from suit, the department 
has also made sufficient allegations to estab- 
lish its jurisdiction over respondents.” 

Inan emailed statement, Shotton, the tribal 
chief, said the parties “are evaluating the legal 





options available to us as we move forward 
with this matter and look forward to continu- 
ing to fight for our sovereign rights.” 

Shotton said Connecticut’s ruling “ignores 
or misinterprets hundreds of years of legal 
precedent regarding Native Americans’ sover- 
eign rights. Our businesses are wholly-owned 
by the tribe and are legal, licensed and regu- 
lated entities that follow all applicable federal 
laws and operate under sovereign tribal law.” 

“E-commerce is essential to our tribal 
economic development,” the chief said, “cre- 
ating jobs for our tribal members and funding 


critical social programs provided by our trib- 
al government including health care, educa- 
tion, housing, elder care and more.” 

Pitkin officially retired as banking commis- 
sioner on Jan. 7 and was unavailable for com- 
ment. Adams, the department’s general coun- 
sel, said Pitkin’s ruling reinforces the state’s 
stance that shielding its citizens from alleged 
predatory lending practices is its main priority. 

“Connecticut has fought for nearly a cen- 
tury to prevent overbearing lenders from 
exploiting Connecticut citizens who lack 
bargaining power,” Adams said via email. 

Connecticut’s ruling, too, is a further set- 
back, Adams said, to attempts by some tribal- 
owned enterprises to invoke “tribal sovereignty” 
to usurp states’ laws regulating commerce. 

“Sovereign immunity only protects valid 
exercises of sovereign power,” he said. “Any 
sovereign may pass whatever laws it desires 
— including the establishment of a company. 
But that company is still subject to the laws 
of the states in which it operates. To accept 
otherwise defies common sense.” 


More legal challenges ahead 

Connecticut’s nullification of tribal 
payday lenders operating in this state also 
appears to plow fresh ground in that, for the 
first time, an individual tribal leader has been 
sanctioned for the actions of a tribal entity, 
Adams said. 

Along with a cease-and-desist order and 
a $700,000 fine against Great Plains Lending 
and a $100,000 fine against Clear Creek Lend- 
ing, Otoe-Missouria tribal leader Shotton 
was ordered to pay a $700,000 fine and stop 
promoting online payday lending in this state. 

Last year, the tribe sued New York after bank 
regulators there banned Great Plains and Clear 
Creek from soliciting borrowers in that state. A 
federal appellate court refused to side with the 
tribe, which dropped its suit. 

Bethany R. Berger, a UConn law professor 
whois ascholar in both federal Indian laws and 
tribal laws, says Connecticut’s opinion flies in 
the face of recent decisions by California and 
Colorado state courts that tribal payday loan 
companies are entitled to sovereign immunity. 

Berger points out that while the Califor- 
nia and Colorado cases did not involve the 
Otoe-Missouria payday lenders, their rulings 
could eventually push the sovereign-immuni- 
ty issue into Connecticut’s courts. 

“The Connecticut ruling,’ Berger said via 
email, “seemed to hold that because this is an 
administrative rather than a judicial proceed- 
ing the tribe lacks sovereign immunity. I don't 
think that distinction holds up. Any govern- 
mental proceeding in which a state is telling an 
arm-of-the-tribe that it has to pay damages for 
its actions implicates sovereign immunity. The 
state just doesn’t have jurisdiction to doit.” 
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Overview: 


oing Business in Connecticut is an annual glossy four 
D color magazine in print and digital format showcasing 
Connecticut's many economic development opportunities, 
and the attributes that make Connecticut a special place to 
work, live and play. 


Doing Business in Connecticut will examine the many 
advantages Connecticut offers companies to grow their 
operations in the state and highlight why Connecticut is 
in a prime position to attract new business. Doing Business 
in Connecticut is designed to provide government officials, 
presidents, CEOs, owners, and top level executives an 
overview of resources. 


Content to include: 

m@ Growth industries and industry clusters 

m Key employment sectors 

m The leaders and innovators making a difference 
m Connecticut Facts and Figures 


mw And More 


Distribution Plan: 


Doing Business in Connecticut will be published in print, 

as well as available online! It will be distributed statewide, 
nationally and internationally to targeted audiences, 
through a variety of partners and outlets. 30,000 copies will 
be produced and distributed over a year long period. The 
online version will be refreshed throughout the year. 


See the full digital edition at 
www. DoingBusinessinCT.com 


For more information contact 
Donna Collins, Associate Publisher 
at 860-236-9998 ext. 121. 

Or dcollins@HartfordBusiness.com 


Publication Date: June, 2015 
Reservation Deadline: April 30,2015 
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MOVERS & SHAKERS 


Former Bingham McCutchen 
partner joins Day Pitney 


Law firm Day Pitney said it has added William 
Goddard as a partner in its insurance and reinsur- 
ance practice group in Hartford. 

Goddard joins Day Pitney following Morgan Lew- 
is’ acquisition of Bingham McCutchen where God- 
dard was a partner. 


Better Business Bureau 
elects new board chairman 


The Better Business Bureau of Connecticut, 
based in Cromwell, elected Vernon business owner 
Drew Crandall as its new board chairman. 

Crandall has been involved in the BBB since 
1989, shortly after he started his marketing and 
media business, Keep In Touch, located at Lafay- 
ette Square in Vernon. 


Glastonbury accounting firm adds one 


Regional public accounting firm MahoneySabol 
in Glastonbury added Sherry Williams to its ac- 
counting team. 

Williams will provide accounting, tax, and con- 
sulting services to privately-held businesses. 

She is also a board member of the Glastonbury 
Chamber of Commerce. 


CT Bankers Assoc. elects new chairman 


The Connecticut Bankers Association has elect- 
ed Northwest Community Bank president and chief 
executive officer Stephen Reilly as its new chairman. 

Reilly joined Northwest Community Bank in 1996 
as a commercial loan officer and became president 
and CEO in 2010. 

The CBA represents state and federal chartered 
commercial banks, savings banks, savings and 
loans and trust companies in legislative, regula- 
tory and general banking issues in Connecticut and 
Washington, D.C. 


New England Air Museum 
names new executive director 


Jerry Paul Roberts has been appointed execu- 
tive director of the New England Air Museum in 
Windsor Locks. 
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Roberts previously served as executive director of 
the Connecticut River Museum. 

Roberts succeeds Michael P. Speciale, who retired 
on Dec. 1, 2014, after 29 years at New England Air 
Museum, which is the largest aviation museum in New 
England. 


Connecticut Academy of Family 
Physicians elects president 


Dr. Johvonne Claybourne, a family physician 
in Windsor, has been elected president of the Con- 
necticut Academy of Family Physicians. 

Claybourne also provides urgent care services 
for Eastern Connecticut Health Network and St. 
Francis Hospital. 

Also elected to officer positions were Dr. Sandra 
Hughes of Tolland, president-elect; Dr. Frank Cro- 
ciata of Torrington, secretary; and Dr. Fonda Gra- 
vino of West Hartford, treasurer. 


Murtha Cullina adds lawyer 


Bridget Widdowson has joined Hartford law firm 
Murtha Cullina as an associate in the business and 
finance department. 

Widdowson represents clients in the areas of 
corporate, finance and real estate law. 

Prior to joining the firm, Widdowson received 
her law degree from the University of Chicago Law 
School, where she was a member and a managing 
editor of the Chicago Journal of International Law. 


Hartford Foundation for Public Giving 
appoints new board member 


The Hartford Foundation for Public Giving has 
appointed Thea Montanez to its board of directors. 

Montanez is the founder and managing director 
of Montanez Consulting LLC, a social impact advi- 
sory firm specializing in philanthropy. 

She also serves on the board for the Connecticut 
Women’s and Education Legal Fund, Hartford Public Li- 
brary and The Edward C. and Ann T. Roberts Foundation. 

Montanez will replace longtime board member Bev- 
erly Greenberg, who completed her second term on 
the board in December after being appointed in 2005. 


Landscape architects society 
names new president 


Members of the Connecticut Chapter of the 
American Society of Landscape Architects 
(CTASLA), a professional association for landscape 
architects, have elected Barbara Yaeger of B. Yae- 
ger LLC as its new president. 

Also elected to serve on the CTASLA execu- 
tive committee were: David W. Verespy of Rock 
Spring Design Group LLC, past president; Debra De 
Vries-Dalton of Aris Land Studio LLC, vice presi- 
dent; Robert J. Golde of Towers Golde LLC, trustee; 
Nancy King of Seventy Acres LLC, secretary; Brian 
Westermeyer of Stantec, treasurer. 

Members-at-large include: Jane L. Didona, Di- 
dona Associates; Michael Hunton, LANGAN; Jef- 
frey Olszewski, Fuss & O’Neill Inc.; Matthew Paf- 
ford, Connecticut Office of Policy and Management; 
Nicholas Pouder, Pouder Design Group; Michael 
Rettenmeier, S/L/A/M Collaborative. 


Viamedia announces new 
Hartford general manager 


Viamedia, a provider of outsourced local televi- 
sion advertising services for cable companies, has 
named John Victory as the general manager of its 
Hartford office. 

In this role, Victory will plan, direct and control all 
sales and operational activities on behalf of Frontier 
Communications, which recently signed a multi- 
year agreement with Viamedia. 

Before joining Viamedia, Victory served as gen- 
eral sales manager at WTIC AM 1080 / UCONN Ra- 
dio Network. 





NONPROFIT PROFILE 


Community Partners in Action 


110 Bartholomew Ave, Hartford | CPA-CT.org 


To provide crucial services that help adults and youth live crime-free lives. 


TOP EXECUTIVE 


Maureen Price-Boreland, 
Executive Director 


Intensive case management; cognitive 
therapy; substance abuse relapse 

and prevention; employment services; 
transitional housing; artistic, cultural and 
educational enrichment; and community 
service projects. 


FY 2013 SUMMARY 


2013 2012 
Total Employees 305 276 
Total Assets $7,391,635 $7,867,634 
Total Liabilities $5,649,341 $5,781,855 


Contributions & Grants $14,470,145 $15,162,850 
Program Service Revenue $0 $0 
Investment Income $3 $18 
Other $14,184 $6,348 
TOTAL $14,484,332 $15,169,216 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $10,340,588 $10,235,892 
Fundraising Fees $0 $0 
Other $4,487,229 $5,051,088 
TOTAL $14,827,817 $15,286,980 
MARGIN (S$ 343,485) (S$ 117,764) 


TOP PAID EXECUTIVES (FY2013) 


Base Salary Total Compensation & Benefits 
HEMT Anker 272)L EU) $147,865 $168,884 
Executive Director 
Deanne Scaringe, Deputy Director $116,965 $124,167 
Richard Collins, Fiscal Officer $85,481 $93,017 


SOURCE: GUIDESTAR IRS 990 TAX FORM 
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.*‘s 5 
A Quinnipiac medical school student receives training 
on how to examine a patient. 

The Maximilian E. & Marion O. Hoff- 
man Foundation Inc. has donated $250,000 
to the Frank H. Netter MD School of Medi- 
cine at Quinnipiac University. The gift will be 
used to create the Maximilian E. & Marion O. 
Hoffman Foundation Primary Care Fellow- 
ship, which will provide full, four-year financial 
support to an outstanding student in the medi- 
cal school’s class of 2019 who is committed to 
pursuing a career in primary care medicine. 

e@@e0@ 

Lincoln Financial Foundation is sup- 
porting adult literacy, preparing low-income 
individuals for the job market and providing 
financial literacy training through $80,000 
in grants to five Hartford nonprofit organiza- 
tions, including: Knox Parks Foundation, 
Billings Forge Community Works, Lit- 
eracy Volunteers of Greater Hartford, 
Center for Urban Research Education 


and Training and Dress for Success. 
eee 


St. Francis Hospital and Medical 
Center, in partnership with the Hispanic 
Health Council, has received a $498,980 
grant from the W.K. Kellogg Foundation to 
expand a “Breastfeeding: Heritage and Pride” 
program to low-income African-American 
and Hispanic mothers who are patients at 
the St. Francis Center for Women’s Health. 
The program recruits, trains, and hires 
women from Hartford’s low-income neigh- 
borhoods who have successfully breast-fed 
their own infants for at least six months. 

eee 

The Community Foundation of Great- 
er New Britain has awarded more than 
$135,000 in year-end grants to nonprofit 
organizations and programs serving Berlin, 
New Britain, Plainville and Southington, 
including more than $55,000 in grants target- 
ing early childhood education as part of the 
foundation’s First Years First initiative. The 
funding marked the foundation's third round 
of community grants in 2014 and completed 
its grant awards for the year. 

e@@ee 

The Hartford Foundation for Pub- 
lic Giving has awarded a three-year, 
$225,000 grant to The Amistad Center 
for Art & Culture in Hartford. The gen- 
eral operating support grant will be used 
to build the organization’s development 
and marketing capacity, with the objective 
of increasing public awareness of and sup- 
port for The Amistad Center’s wide range 
of exhibitions and programs. 


www.HartfordBusiness.com 





SOUTHINGTON 


Town Hall: 75 Main Street 


TOWN PROFILE 









ONOMICS 


Southington, CT 06489 


(860) 276-6211 


Land area (sq. miles) 36 Business profile (2013) 
Pop./sq. mile (2011) 1,196 Sector Units Employment 
Median age (2011) 44 Construction 148 887 
Households (2011) 17,026 Manufacturing 86 1,947 
Median HH Inc. (2011) $78,668 Retail Trade 150 2,642 
Health Care and Social Assistance 113 2,075 
Population (2012) Accommodation and Food Services 127 2,200 
2000 39,728 Total Government 28 1,508 
2010 42,491 Local/Municipal Government 22 1,425 
2012 43,038 
2020 45,136 LABOR FORCE 
Commuters (2011) 

Race/Ethnicity (2012) Commuters into town from: 
White 41,038 Southington 3,789 |Plainville 532 
Black 530 Bristol 1,546 |Wolcott 358 
Asian Pacific 715 Educational attainment (2012) Waterbury 826 |Cheshire 358 
Native American 0 Persons age 25 or older Town% State % New Britain 726 = |Wallingford 302 
Other/Multi-race 755 High school graduate 9,136 30% 28% Meriden 670 
Hispanic 1,666 Associate's Degree 2,691 9% T% 

Bachelor's or more 10,378 34% 36% Labor Force (Residence) 24,354 
HOUSING Employed 22,789 
Housing stock (2012) GOVERNMENT Unemployed 1,565 
Existing units (total) 17,640 Government form Council-Manager Unemployment Rate 6.4% 
% single unit 78.0% Total revenue (2012) $134,749,000 
New permits auth. (2012) 91 Per capita tax (2012) $2,315 Place of Work (2013) 
as % existing units 0.52% as % of state average 89.7% # of units 1182 
Demolitions (2012) 6 Total expenditures (2012) $130,549,000 Total Employment 14,833 
Residential sales (2011) 80 Total indebtedness (2012) $71,634,000 Manufacturing Employment 1,947 
Median price $230,000 as % of expenditures 54.9% 

per capita $1,664 TOP 5 GRAND LIST 
Top 5 Employers as % of state average 73.8% Company Amount % of Net 
Kelley Elementary School Annual debt service (2012) $8,975,000 Connecticut Light and Power $72.4M 1.9% 
Yarde Metals Inc as % of expenditures 6.9% Yankee Gas $16.9M 0.4% 
Apple Harvest Festival Equalized net grand list (2010) $5,622,660,761 Yarde Metals Inc $16.2M 0.4% 
Mt Southington Ski Area per capita $130,644 200 Southington Executive Park $10.9M 0.3% 
Smith Medical as%ofstateaverage oo ©. 90% RK Southington $10.8M 0.3% 


Source: Connecticut Economic Resource Center, www.cerc.com 


Byer yeCunly £ 
(GLU EVENT DUSINCOOWELU og U KNOW! 


The educational seminar you can’t afford to miss! 





HARTFORD BUSINESS JOURNAL 


POWER 


BREAKFAST 
SERIES 





| 
















Discussion Leader: 


TJ Andre 
Market Strategist 


and Business Catalyst 
Nanumett Group 


Date: Wednesday, Feb. 25, 2015 
Time: 7:30 a.m.-9:30 a.m. 





WHERE: The Society Room 
31 Pratt Street, Hartford 
Single Ticket Rate: $45.00 


Please join the Hartford Business Journal at 
The Society Room on Wednesday, February 25, 
2015 for a lively interactive discussion designed 
to educate around the issues, challenges and 
threats of cyber security to your business. 
Breakfast will be served. 





Presenting Sponsor: Event Partners: 
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Register today! Please go to: 
www.HartfordBusiness.com and click on ‘Our Events’ 
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EDITORIAL 


State must re-examine role 
of local governments 


S we prepare for a major state budget debate in February, cities and towns 
already are jockeying to protect their interests. 

Municipalities don’t want their current state funding levels cut, and they want 
more relief from special education spending, which collectively costs them $1.8 billion 
annually. The state’s 169 towns and cities are battling the Department of Energy & 
Environmental Protection over a new proposed storm water permit that municipal 
leaders say will require $100 million in investment to comply with. 

Municipalities were spared from state budget cuts four years ago, but they may not 
be a protected class this year, as Gov. Dannel P. Malloy and legislative leaders try to 
tackle billion-dollar deficits for each of the next two fiscal years. 

Normally, we'd chide any special interest group seeking to protect all of their state 
aid during a budget crisis, but any funding cuts to cities and towns likely serves as a 
stealth tax increase on businesses and individuals. We oppose that. 

Municipalities, of course, derive most of their revenue from property taxes, which 
is the business community’s least favorite tax. In 2011, towns and cities raked in $9.5 
billion from levies on residential and commercial properties as well as automobiles, 
according to the state Department of Revenue Services. That was almost double the 
$5.8 billion generated by the state income tax. The state corporation tax only brought 
in $436 million that year. 

Lawmakers have long called for reforms to Connecticut’s property tax system, 
which was rated as the most burdensome in the country in 2012 by the conservative- 
leaning Tax Foundation. Not much has changed since then. 

Malloy wants this legislative session to focus on transportation, but we also need a 
comprehensive discussion, and legislative action, on the role of municipal governments. 
This will require a hard look out at how we fund city and town budgets, the impact of the 
property tax on Connecticut’s economic competitiveness, and services and programs 
provided by municipalities. 

We aren't advocating for increased funding to cities or towns. We aren't saying they 
should be completely shielded from budget cuts either, but with limited options to 
raise new revenue, slashing state aid to municipalities will likely result in property tax 
increases in many communities. 

At the same time, municipalities have been their own worst enemy. For too long, 
cities and towns have been allowed to operate as individual fiefdoms, driving up costs 
to local taxpayers. A hesitancy to share more resources and services has led to slow 
progress in the state’s efforts to regionalize local governments, which could derive real 
long-term cost savings to Connecticut. 

House Speaker Brendan Sharkey (D-Hamden) deserves some credit for his efforts to 
tackle the issue. He’s taken a leadership role in the Municipal Opportunities & Regional 
Efficiencies (MORE) Commission to develop recommendations for local districts to 
save money on services and develop economies of scale. 

There is also a panel taking a comprehensive look at Connecticut’s tax structure 
including its overreliance on the property tax. 

Efforts like these are commendable, but we need to move beyond reports by panels 
and commissions to real legislative actions that require municipalities to change the 
way they operate. It certainly won’t be an easy task, as many cities and towns will 
repel efforts to cede full control over their communities. But Malloy, a former mayor 
himself, has shown a willingness to tackle tough policy issues. He must lead the way 
on these efforts. 

And if municipalities fail to come to the regionalism table in any meaningful way, 
their pleas for state funding should fall on deaf ears. a 





should CT taxpayers prop up 
financially ailing hospitals? 


Last week’s poll results: 

should the Public Utilities Regulatory 
Authority be made independent 
from the Department of Energy and 
Environmental Protection? 


78.9% Yes 
21.1% No 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


Free community college 
may not work 


By Michael B. Horn 


Obama proposed making community col- 

lege tuition free for two years to boost col- 
lege graduation rates and lift more people into 
the middle class. 

Unfortunately, his 
plan doesn’t make the 
grade. The proposal 
would not only pile up 
more debt by further 
subsidizing runaway 
college costs, it would 
also perilously under- 
cut the emergence of 
more innovative edu- 
cational programs 
designed to help stu- 
dents succeed in the 
workforce. 

Offering only a 
lukewarm pathway to 
the job market, com- 
munity colleges are 
incapable of fulfilling 
the President’s lofty 
ambitions. Although 
there are some high- 
performing commu- 
nity colleges and stel- 
lar stories of success 
for certain students, 
the overall picture of 
success at two-year 
community colleges 
is dismal. 

According to the 
Community College 
Research Center at 
Teachers College, 
Columbia University, 
only 22 percent of students graduate within 
three years, and 28 percent graduate within 
four. More telling, 80 percent of students say 
they want a bachelor’s degree or higher, and yet 
only 20 percent of these students transfer to a 
four-year institution within five years. 

Even for those who earn a community col- 
lege degree, it often isn’t as useful as other 
options. Thanks to credential inflation, pursu- 
ing a professional certification — which more 
clearly indicates a person's skills than a degree 
— often pays off better than an associate's 
degree, according to Census Bureau data. 

The conversation around making commu- 
nity college free also masks a larger problem, 
which is that community colleges are already 
heavily subsidized and far less affordable 
than commonly believed. 

At $3,300, community college tuition is well 
under the $5,730 currently available in Pell Grant 
aid to low-income students. But the expenditure 
per student at a community college — the true 
cost of the education — is far higher, about four 
times more at $13,000 per student. That means 
that more than 60 percent of the cost of com- 
munity college isn’t paid for through tuition, but 
through various forms of government aid at the 
federal, state and local levels. 

As a result, even if the President’s plan 
passed, it wouldn't help the large number of 
already-overcrowded community colleges that 
have waiting lists numbering in the thousands. 
Tuition is only a small part of the funding 
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> We need a better strategy 
for skills training overall 
before we go further 
down the track of 
subsidizing students to 
attend community 
college only to emerge 
with little to show for it. 


needed to educate additional students. 

What’s more, because of the limited produc- 
tivity gains possible in the community college 
model, those costs will continue to rise, which 
means that tuition will, too. The proposal’s $60 
billion price over 10 years is likely to grow with 
only a questionable return on the investment. 

The larger question the proposal misses is 
not how to allow students to afford college, 
but how to make college affordable. There’s 
a huge distinction. The focus should be to 
make postsecondary education less costly 
and of better quality, such that the question 
of how to afford it becomes manageable. The 
President’s proposal merely charges educa- 
tion, in the form of debt for future generations 
of taxpayers, rather than changes it. 

Instead we need to encourage students 
to seek  innova- 
tive offerings that 
are lower cost and 
improve the quality 
and accessibility of 
higher education. 

Such options are 
emerging. Patten Uni- 
versity offers a new 
online, competency- 
based program. that 
charges undergradu- 
ate tuition of $350 per 
month, or $1,316 per 
term. Tuition includes 
access to aS many 
courses aS one can 
complete and all the 
ebooks and course 
materials needed, 
and Patten receives 
no government fund- 
ing. Another online, 
competency-based 
program, Southern New Hampshire's College 
for America, charges annual tuition of $2,500. 

Rather than supporting innovative options 
like Patten and Southern New Hampshire, 
the President’s plan would nudge students 
toward a community college sector that is 
incapable of repositioning its model around 
student success and fuel rising college costs. 

If enacted, the President’s proposal 
would be unlikely to achieve its ultimate 
aims and would exacerbate a larger problem 
lurking behind college financing. Although 
the plan amounts to little more than politi- 
cal posturing given the current congressio- 
nal makeup, it will negatively influence the 
political conversation around higher educa- 
tion in the years ahead. 

By supporting free community college, Pres- 
ident Obama is merely kicking the can down 
the road for future generations to confront. We 
need a better strategy for skills training overall 
before we go further down the track of subsidiz- 
ing students to attend community college only 
to emerge with little to show for it. a 
Michael B. Horn is co-founder of the Clayton 
Christensen Institute for Disruptive Innova- 
tion and executive director of its education 
program. He is author of “Blended: Using Dis- 
ruptive Innovation to Improve Schools” and 
‘Disrupting Class: How Disruptive Innovation 
Will Change the Way the World Learns.” This 
column originally appeared on CNNMoney. 
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By Ken Cook 
or those of you who read this column 
E with any regularity, today’s title might 
seem a bit strange. I focus a great deal 
on the value of relationships, and advertising 
seems to be somewhat clinical in comparison 
to relationships. 

But, not all things 
are so cut and dry. 
Advertising does 
work, and _  know- 
ing where and how 
it works can help in 
building relationships. 

It is necessary to 
begin with an appre- 
ciation of how cus- 
tomers buy. On the 
simplest level, there 
are four steps — awareness, comprehension, 
conviction and order. 

Awareness is just that: The customer is 
aware of who we are. Our name might ring 
a bell, or they’ve seen our product or service 
somewhere, and it stuck with them. Aware- 
ness is a marketer’s job. Marketing profes- 
sionals need to create awareness; it is a cru- 
cial stage that cannot be left to chance. 

Once aware, a customer needs to 
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A conscious mind can drive 


Extraordinary Productivity” by 
Kory Kogon, Adam Merrill and 
Leena Rinne (Simon & Schuster, $28). 
Over 350,000 respondents to a Franklin 
Covey Co. study indicated they spent about 
40 percent of their time on things that weren't 
important to their jobs. The authors turned to 
brain science to figure out why so much time 
was being wasted. They 
found that we're addicted 
to urgency; we assume that 
what’s in front of us in the 
moment is really important. 
To overcome the addic- 
tion, you need to use a “Return 
on the Moment (ROM)” 
approach that holds at bay 
your instinctive, emotionally- 
reactive brain while engaging 
your evaluative, thinking brain. 
This involves effectively manag- 
ing a four-quadrant ROM model. 
Quadrant 1 — Necessity (e.g. 
angry customers, quality prob- 
lems, deadline changes, etc.). In Q1, there’s 
both importance and a sense of urgency. If 
you find that you're spending lots of time in 
high-stress, get-it-done Q1, chances are that 
you didn’t pay attention to the root causes of 
the problems — because you're spending too 
much time in Q3 and Q4. “ROM = Breakeven.” 
Quadrant 3 — Distraction (e.g. interrup- 
tions, irrelevant meetings and reports, other 
people’s issues, etc.). Because these become 
part of the daily routine, the urgency addic- 
tion kicks in; you respond as though you're 
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comprehend. Comprehension is an under- 
standing of what is offered and potential- 
ly received through use of the product or 
service. Comprehension does not usually 
translate into an order. Comprehension is 
an intellectual position, and buying is an 
emotional decision. 

Conviction means the customer not only 
comprehends what the product or service 
can do, but is also convinced that it can do 
it. Conviction is an investment of emotion. To 
have conviction about something means you 
take a position. You’ve considered the situ- 
ation and made a decision about the prob- 
ability of a result. 

Order is commitment. Conviction trans- 
lates into decision and a purchase. The cus- 
tomer is not only emotionally invested, but 
they become financially invested. 

So back to where advertising works. If you 
look at the four stages, advertising is most 
appropriate in the first two stages, and contrib- 
utes to the third stage. 

Advertising can create awareness. A full 
page ad with nothing but a logo and a web- 
site address creates awareness (think Nike or 
Apple). And awareness is very good. 

Moving further into the buying process, 
advertising can build comprehension. 
Good advertising can create intellectual 
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in Q1. Think: If you postponed 
addressing them, would there 
be any serious consequences? If 
you questioned their relevance 
to your priorities and organiza- 
tional goals, how could things 
change? “ROM = negative.” 
Quadrant 4— Waste (e.g. 
Web surfing, gossip, Solitaire, 
etc.). Inan attempt to escape 
from the stress of urgency 
in Q1 and Q3, you put your 
brain in neutral and relax. 
You know that there are 
far more important things to do; you 
lack the energy to tackle them. “ROM = Zero.” 
Quadrant 2 — Extraordinary productiv- 
ity (e.g. creative thinking, problem prevention, 
execution, relationship-building, etc.). “Unlike 
the other quadrants, where things come at 
you, you have to consciously choose to be in 
Q2.” Think: What’s the highest-value work in 
front of you? What stands in your way? Your 
choices to spend time in Q1, Q3 and @4. If you 
act, “ROM = Exponentially positive.” 
The message: Never get caught up in the 
thick of thin things. 
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How advertising can build 
relationships, satisfied customers 





> Good advertising stimulates an emotional 
reaction, and a relationship with a customer 


IS an emotional bond. 


understanding. A well-written ad with clear, 
concise information and possibly some tes- 
timonials reasonably informs a potential 
customer on the capabilities and benefits of 
a product or service. 

Advertising to this point has worked 
because it invites potential buyers to 
explore further. Awareness and compre- 
hension of something is an invitation to 
explore the opportunity of using the prod- 
uct or service. 

Advertising also works on building 
early levels of commitment because it can 
stir emotion. 

Good advertising stimulates an emo- 
tional reaction, and a relationship with 
a customer is an emotional bond. Good 
advertising creates the potential for this 


emotional connection and conviction on 
the part of the customer. 

Good marketers use advertising to open 
up doors of opportunity for those emotional 
bonds to occur. 

Great marketers inject emotional con- 
nections into their advertising, and invite 
prospects to invest. 

Be a great marketer by understanding who 
you want relationships with. Then judiciously 
use focused advertising to create emotional 
connections with them. a 
Ken Cook is the co-founder of How to Who 
and co-author of How to WHO: Selling Per- 
sonified, a book and program on building 
business through relationships. Learn more 
at www.howtowho.com. 
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> If you find that you're spending lots of time in high-stress, 
get-it-done [situations], chances are that you didn’t pay 
attention to the root causes of the problems. 


“Give and Take — Why Helping 
Others Drives Our Success” by Adam 
Grant (Penguin, $16). 

When it comes to reciprocity (or lack 
thereof) in the business world, there are giv- 
ers, takers and matchers. When it comes to 
success and productivity, Grant’s research 
shows that while givers occupy the bottom, 
they also rank the highest. Clearly, there are 
two types of givers — those that go out of 
their way to help others at the expense of 
their own time and productivity, 
and those who know when, how 
and what to give. 

Productive givers listen and 
ask questions. They develop a 
personal brand based upon 
“generously sharing their 
knowledge, teaching us 
their skills, and helping us 
find jobs without worrying 
about what’s in it for them.” 
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Adding value becomes contagious. In 
group Situations where there’s a giver pres- 
ent, the other group members contribute 
more — essentially, the contributions lead 
to making the pie bigger. Givers “amplify 
the smarts and capabilities of other people.” 
The amplification has a multiplier effect 
because others involved in the group take 
the giving lesson to other groups. 

When it comes to crediting others, giv- 
ers are at the forefront. While seeing the 
totality of their efforts and contributions 

and only subsets of those of their 
team, they realize that all 
the pieces of the puzzle are 
of equal importance. 
Before diving into the 
book’s content, read the 
tone-setting acknowledge- 
ment section. There, Grant 
gives credit to the hundreds 
of givers who helped shape 
the idea for the book and 
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OF NOTE 


FINANCE EXECUTIVE RECEIVES SPIRIT 
OF PLANETREE CAREGIVER AWARD 


Carol Barno, vice president of finance 
for Central Connecticut Senior Health 
Services, was recently awarded the 
2014 Spirit of Planetree Caregiver 
Award in recognition of her exceptional 
performance in the area of quality of life 
and/or quality of care to residents living 
in a long-term care community. 


Planetree is a nonpforit founded in 1978 
by healthcare organiznations that aim to 
promote patient-centered care. The 
Spirit of Planetree awards honor those who personalize, humanize 
and demystify the healthcare experience for others, as well as the 
services and programs that support remarkable achievement in 
patient-centered care. 





Barno, a 20-year veteran of Southington-based CCSHS, has expanded 
her duties over the years to include overseeing the finances of three 
skilled-nursing facilities and four assisted-living communities. 


HAMDEN DOCTOR ELECTED 
TO PRESTIGIOUS FELLOWSHIP 


a Dr. Edward Rippel, founder of 
| Quinnipiac Internal Medicine in 
Hamden, has been elected a fellow of 


(ae Ze \ the American College of Physicians, 
& the society of Internists. 
= ae 


The distinction recognizes achievements 
F y in internal medicine, specifically the spe- 
<= \»-< cialty of adult medical care. Rippel is 
anew |» a ies ok 0.0 
Dr. Edward Rippel certified in internal medicine by the 
i en eee American Board of Internal Medicine, 
and is Connecticut's first solo provider 
recognized as a patient centered medical home by the National 
Committee for Quality Assurance. 


GLASTONBURY CONSTRUCTION FIRM 
WINS NEW ENGLAND DESIGN-BUILD AWARD 


Glastonbury’s SLAM Construction Services was recently honored 
with a 2014 “Project Team Award” from the Design-Build 
Institute of America New England Region in the building construc- 
tion category for its work on Hoerle Hall at Kent School in Kent. 


The $11.5 million project was designed and built by The SLAM 
Collaborative. Hoerle Hall is a new 35,000 square-foot dormitory and 
academic building, housing 80 students and five faculty families. This 
is SLAM Collaborative’s second award for this project. 


AAA ANNOUNCES 2015 FOUR DIAMOND 
RESTAURANT, LODGING AWARDS 


Nine restaurants and hotels in Greater Hartford and eastern Connecticut 
have earned the coveted AAA Four Diamond Award for 2015. 


The hotel recipients include: Hartford Marriott Downtown, Hartford; 
Grand Pequot Tower at Foxwoods Resort Casino, Mashantucket; 
The Fox Tower, Mashantucket; Saybrook Point Inn & Spa, Old 
Saybrook; and Mohegan Sun, Uncasville. 


The restaurants awarded include: Octagon, Groton; ON20, Hartford; 
Paragon, Mashantucket; and Fresh Salt, Old Saybrook. 


Only 5.4 percent of the more than 28,000 hotels approved by AAA 
make the Four Diamond list, which recognizes top hospitality destina- 
tions. Only 2.3 percent of the nearly 30,000 restaurants approved by 
AAA make the list. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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FARMINGTON BANK EMPLOYEES DONATE GOODS TO HELP HOMELESS 
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P Inthe spirit of the holidays, Farmington Bank employees came together to donate household items for a man moving into his own apartment 
after six years of being homeless. Coordinated through Mercy Housing, the Farmington Bank donations were delivered in time for Christmas. 
Pictured delivering the home goods were Farmington Bank employees, from left, Jenny Christopher, Sylvia Banziruk, Wanita Parent, Gina 
Maisto, Joan Cloutier and Christine Traczyk. 





NINETY NINE RESTAURANTS DONATE TO BOYS & GIRLS CLUBS OF HARTFORD 


BOYS & GIRLS CLUBS 
OF HARTFORD 
Our Mission is Our Reason for Being 


To enable all young people, especially those 
who need us most, to reach their full potential 
productive, caring and responsible citizens. 








> Ninety Nine Restaurants located in Glastonbury, Enfield and Vernon raised $19,201 for Boys & Girls Clubs of Hartford through special 
menu items as well as a raffle and bake sale. The contribution will help more than 5,000 Hartford children and teens reach their full potential 
as productive, caring and responsible citizens. This local initiative represents one facet of Ninety Nine Restaurant’s national commitment to 
Boys & Girls Clubs of America. 


SIMSBURY BANK COLLECTS DONATIONS FOR SALVATION ARMY 





> Simsbury Bank recently held 
its annual holiday party and 
continued the bank’s tradition 
of employees donating toys to 
support the Salvation Army’s 
Holiday store. The toys were 
brought back to Simsbury 
Bank’s Avon branch and staff 
there delivered the goods to 
the Salvation Army Holiday 
Store in Avon. Pictured, from 
left, are: Jim Gordon, director 
of public relations and 
marketing, Salvation Army; 
Robin DiNicola, vice president, 
senior market manager, 
Simsbury Bank; Major Brian 
Glasco; and Ray Dunaway, 
WTIC News/Talk 1080. 
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SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
b (eo) U ets] a =>.40l-1e18 


¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
(or=] alu Ooms ©) cole [Ulead hVomvVali(cmanlialianlyalare mers) to mel al<| Kel ors 


Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2014 Comcast. All rights reserved. 
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